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Aims and Objectives

The project will investigate the extent and consequences of the capacities of cultural groups in Europe to create for themselves a media presence outside the mainstream press and broadcasting environments.

Through a mapping of such activities across Europe and a more detailed investigation of a number of case studies it will offer an account and an analysis of the media’s role in projects of self determination and community building amongst Europe’s ethnic, migrant and diasporic groups.

It is believed that such activities have consequences for, and must be understood against, the EU’s policies on social inclusion in the Information Society.  However they may well have further consequences for the continuing vitality of national cultures and national democratic systems as such groups may look inwardly for identity and seek community within a global culture rather than amongst those alongside whom they live in their host society.  

Specific minorities can be seen to provide an important locus of European culture in so far as they create networks for communication and community within the EU across the boundaries of nation states.  But equally they can be seen to provide self-excluding cultural networks by virtue of their activities and links to similar groups outside the EU, and especially with their society of origin.

Background

The research will be conducted on the basis of the following assumptions and observations:

· that the digital and converging media will provide increasing opportunities for low cost entry into media production to enhance small groups’ capacity to produce and consume specialist media

· that Europe has become a society with high levels of internal and inward migration

· that minorities in Europe vary significantly in history, culture, and relations with their host society

· that the fragmentation of national cultures and the decline of broadcasting as a focus for national culture is the product of, and provides an opportunity for, minority groups to develop their own media cultures in ways that transcend national boundaries or disengage with national cultures.

Recent research on minority media has shown both the complexity of such media cultures: that they vary between different groups depending on history, biography, language, ethnicity and the nature of the migration, as well as being dynamic with respect to generation, gender and spatial location.  

It is clear too that many media can be involved in such projects of culture and community: 

· locally produced and consumed press, radio, video and television, 

· the global network of the Internet 

· locally consumed but globally produced satellite television and radio

· private communication with family and friends through micro-media such as letters and telephone calls, the exchange of home videos and through travel.

The research will need to have an historical component, for the causes and origins of population movement have a bearing on how migrants relate to their host societies as well as to the society which they have left and which may still constitute in imagination or longing home.  Likewise history is important from the point of view of understanding how these relationships change across the generations.

Intuitive analysis of minority groups in Europe suggests the presence of a wide range of different cultures: 

· those whose initial migration began in the 19th century or earlier, and was initiated by persecution or poverty (the Irish, the Jews); 

· to more recent and post-war work related and political migration within Europe, and from outside Europe: from colonial or ex-colonial societies (North Africa, the Caribbean, South and East Asia); 

· similar work related and political migration from the Mediterranean countries (Turkey, Greece, Cyprus); 

· and more recent migration from the countries of the ex-Soviet block and the Balkans. 

Host societies have different policies towards their migrant populations with respect to citizenship and social security.  The experience of migration also varies depending on the openness of the host society and the degree of permanence (real or imagined) of the settlement.

Key concerns

Definitions: minority, ethnicity, diaspora and post-diaspora, community, tradition

Criteria for analysis: location, size, generation, gender, history of population movement and cultural network formation; relations with host society and “home”; range, character and intensity of media use 

Methodology:

· literature review

· mapping of significant minority media activity within the member States of the EU

· 4 case studies investigating in some detail distinct and differentiated minority groups

Links with other projects

The project has closest links with:

· WP5 (ICTs and Participation: Amsterdam/Delft)

· WP4 (ICTs and Public communication: Dublin).
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