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Introduction

Each year, tens of thousands of people cross the borders of different countries seeking for quality of life, family unification or political asylum. Due to the developments of transportation means, the crossing of borders has become easy and uncomplicated. However, despite the simplicity of this transition, emigration is still considered to be one of the most difficult and complex processes an individual can experience in a lifetime. Maines (1978) even proposes to differentiate between two separate processes: transition of “body” and transition of “self”. While the needs of the “body” can be easily fulfilled, the “self” requires many years to adjust to a new language, a new culture and a different way of life, and there is the possibility that it will never totally adjust.

In the research literature there are four main models of the social and cultural adjustment. According to the Assimilation model, the immigrants are assumed to quickly adopt the majority norms. (Bar-Yosef, 1968; Castles & Miller, 1993; Lee & Tse, 1994; Wilson & Guitierrez, 1995). The Integration model implies some maintenance of the cultural integrity of the group as well as the movement to become an integral part of a host society (Berry, 1992; Lum, 1991; Subervi-Velez, 1986; Shuval & Leshem, 1998). According to the Segregation model immigrants choose to retain their original values and reject behaviors of the new environment (Ayalon, Ben-Rafael & Sharot, 1989; Lee & Tse, 1994). And finally, according to the Marginalization model the immigrants lose cultural and psychological contact with both their traditional culture and the larger society (Berry, 1992).

Hence, the immigrants’ social and cultural pattern of adjustment is capable of fluctuating between total assimilation into the dominant society, while waiving their cultural uniqueness, via integration into a new environment with a partial and controlled change, and as far as segregation which preserves the social and cultural existence of the ethnic group. 

Moreover, the adjustment strategy adopted by the new immigrants is not homogenous and it depends, on the one hand, on the structural conditions of the host society, such as the integration policy and the attitudes of the host population toward new immigrants, and on the other hand, on the cultural characteristics of the new immigrants and their political organization. 

The research literature also reveals that mass media constitute one of the most significant factors in the cultural and social integration of new immigrants.  However, the roles of mass media are not unequivocal, and they often even have a conflicting influence: the adjustment to a new society versus the preservation of cultural identity and social segregation (Riggins, 1992a; Subervi-Velez, 1986). 

On the one hand, exposure to the host media plays an important role in the immigrants’ process of learning about the new society and taking part in it. Hence, immigrants who show a greater consumption of the host media tend to acculturate more quickly (Becker, 1998; Chaffee, Naas & Yang, 1990; Stilling, 1997). On the other hand, the host media constitute a powerful tool that shapes and nurtures the negative stereotypes towards the new immigrants, thus causing their alienation and social isolation (Halloran, 1998; Keshishian, 2000; van Dijk, 1989). 

Similarly, media in the immigrants’ language play a double role as well: on the one hand, they serve as a tool of learning about the new society and how to accommodate to it (Fishman et al, 1966; Hunter, 1960; Park, 1922; Walker, 1999; Zubrzycki, 1958), while, on the other hand, they preserve the immigrants’ cultural heritage and strengthen their inter-group solidarity (Fathi, 1973; Goldlust & Richmond, 1974; Jeffres & Hur, 1983; Kim, 1980; Lum, 1991).

One of the most comprehensive researches that attempted to examine the simultaneous effect of exposure to media in host and immigrant languages is the research of Lee and Tse (1994) on the Hong-Kong immigrants to Canada. Using a multiple regression model, the researchers have revealed that the higher exposure to the host media accompanied by the lower exposure to the native-language media is positively related to respondents’ acculturation to majority social norms when immigrants’ personal characteristics are controlled. On the other hand, the higher exposure to the native language media accompanied by the lower exposure to the English-language media is significantly related to preserving original culture and lower acculturation. 

The more recent researches of Johnson (1996) and Walker (1999) have added another important dimension of media exposure, which also affects the immigrant’s integration: the exposure to specific media contents. According to Johnson’s (1996) findings regarding the patterns of American television watching among female Hispanic immigrants, women who mostly watched escapist contents such as films and soap operas, showed a lower level of acculturation than women who watched talk-show programs. 

Similarly to these findings, Walker’s (1999) research on Haitian immigrants in the Miami area shows that the exposure to different contents of immigrants’ media has a differential effect on the immigrants’ adaptation and adjustment. Thus immigrants who used to listen to Haitian local radio stations showed a higher level of adaptation, because most of the programs had focused on local information relevant to the new immigrants. On the other hand, the exposure to Haitian newspapers did not have such an effect because these newspapers had mostly focused on Haiti and dealt with issues irrelevant to the new American citizens.

Furthermore, beyond the question of mass media’s contribution to the immigrants’ assimilation/segregation in the new society, the “Uses and Gratifications Theory” claims that immigrants rationally use the available media in order to fulfill the various needs, according to their personal preferences, cultural taste and life circumstances. Hence, the results of media use can be totally diverse for different immigrants, while the acculturation is only one of the many and varied results of this process, and not an essential one.

One of the most comprehensive researches, which have examined the Uses and Gratifications Theory regarding the new immigrants integration process is the research of Hwang & He (1999) on the Chinese immigrants community in Silicon Valley. In this research a clear “division of labour” was found among the different media in Chinese and English languages, in fulfilling the immigrants’ varied needs. Thus, host media were more beneficial in fulfilling the integrative and cognitive needs regarding the American society, the media that originated in China fulfilled the informative needs regarding the old homeland and the need for entertainment and preservation of the original culture, while the media in Chinese which originated in the host society filled the integrative and cognitive needs regarding the new society, as well as the escapist needs and the needs of cultural maintenance.
Two additional theories in mass communication that may shed some light on the patterns of media use among immigrants and the roles media fulfill in the integration process are, the “Dependency Model of Mass Media Effects” and the ”Knowledge Gap Theory”. According to the “Dependency Model”, the dependence on the mass media is affected by the structural characteristics of a given society, namely, whether that society is stable or within a process of change. Therefore, this hypothesis is especially relevant when speaking of immigration to a new country, which places the immigrants in an accelerated and intense process of change (Ball-Rokeach & De-Fleur, 1976; Caspi, 1995).

 The ”Knowledge Gap Theory” may possibly make another contribution to the research of mass communication and immigration. According to this theory, modern society is characterized by huge gaps of knowledge between the various socio-economic strata, usually between the more affluent and the poorer (Caspi, 1995; Tichenor, Donohue & Olien, 1970). This assumption is easily applied to the situation of new immigrants’ who, in the first few years, are lacking basic knowledge of the local language, their legal rights, the economic situation, and bureaucratic procedures. Likewise, this approach claims that the reduction of these gaps is dependent on the media consumers’ communication potential and their motivation to gather information on any subject (Ettema, Brown & Luepker, 1983; Genova & Greenberg, 1981; Lovrich & Pierce, 1984).

However, it is important to indicate that most of those researchers, who investigated the role of mass media in the process of immigrants’ adaptation, focused on a particular type (which is also the most common) of immigrants: those who immigrate, from within instrumental motives, to a society which differs totally from their own original culture. Nevertheless, the field which has not yet gained sufficient research interest is the role of mass media in the integration of a unique type of immigrants: those who are returning to their historic homeland, the “Returning Diaspora”.  

What distinguishes the “Returning Diaspora” from the other groups of immigrants is, first and foremost, that they view themselves as exiles in their countries of origin, while at the same time they feel a sense of belonging to the country they are emigrating to. The country of destination also regards them in the same way, as sons returning from exile. This notion is awarded expression in explicit laws of immigration and in the country’s assistance in the process of adaptation (Ben-Rafael et al, 1998; Shuval & Leshem, 1998).

The focus on Returning Diaspora is most interesting also due to the special status these immigrants acquire upon their arrival: that of a citizen with all-inclusive rights. This status allots them a special power opposite the host society and, therefore, it is possible that for these immigrants the traditional models of adjustment, abovementioned, may not be valid. 

In the case of Returning Diaspora, their cultural and historical belonging to the host society and their status as citizens of equal rights may bestow on them the confidence required to undermine the traditional power relations between the majority and minority to challenge the host society, to initiate changes and to influence its formation. 

This type of social and cultural integration has only recently begun to be studied under the title  “The Dialogue Model” - a model that assumes relations of equality between the host society and the immigrants, that allows the immigrants not only to maintain their uniqueness, but also to demand that the host society adopt a part of their cultural heritage (Kuinan & Auiram, 1994). 

At the end of the 20th century, two countries, Israel and Germany, provide fertile ground for examining the integration process of Returning Diaspora in general, and the role of mass media in this process in particular. During the 90’s, these countries absorbed large waves of immigration, which are included in the definition of “Returning Diasporas”: Jews and Germans, whose origin is in the Soviet Union, returning to their historic homelands. From 1989 until the end of 1999, Israel received 830,000 new immigrants from the former Soviet Union (FSU) (Leshem & Lissak, 2000). During the same period Germany received around 1.6 million ethnic Germans of Russian origin (Pfetsch, 1999).

The comparison between Israel and Germany is also interesting due to the considerable similarity between these two groups of immigrants. In the former Soviet Union, Jews and Germans both constituted a distinctive ethnic minority with a national awareness. In addition, throughout the Soviet regime period, both Jews and Germans were cut off from their cultural roots (Jewish and German) and most of them adopted, whether by force or by choice, the Russian-Soviet culture. As a result, both communities had very little knowledge, if any, of their fatherland’s language and its religious and cultural traditions (Horowitz & Leshem, 1998; Pfetsch, 1999).

This unique situation that was created in both countries, enabled me to conduct   a comparative study that has focused on the role of mass media in the adaptation process of Returning Diaspora. Hence, the main research question was, what roles do the host and Russian-language media play in the process of social and cultural integration of the Russian immigrants in Israel and Germany. Included in the framework of this comprehensive research question, lies another question: which media contribute the most towards the adoption of the local culture and which tend to preserve the immigrants’ cultural identity and reinforce their affinity to their country of origin. 

However, in an attempt to investigate the role of mass communication in the process of immigrants’ integration, we must not ignore the additional structural factors such as the integration policy, the host population’s attitudes towards the immigrants and the economic, social and political conditions of the immigrants, which affect the strategy, the pace and the extent of their integration.

Furthermore, if the host mass media are an inseparable part of the institutional structure of every modern society, then the existence of immigrants’ mass media should not be taken for granted. The formation of the immigrants’ media, as well as their rate of growth, nature and frequency, is influenced by the structural and cultural conditions of the host society (Riggins, 1992b). As a result, the model presented in this study views the media in Russian as a mediating factor that has an independent role in the integration process, which is also affected by numerous cultural and structural factors.

The immigration ideology and integration policy of Israel and Germany 
First of all, it is important to indicate, that in their official immigration policies Israel and Germany proclaim an unconditional obligation towards “sons” of their nations who are dispersed throughout the Diaspora. As a result of this ideological obligation, instead of using the neutral term “immigrant”, both countries use a normative term: in Israel, Oleh [one who goes up] and in Germany, Aussiedler [one who resettles], while in both cases the term refers to the people who are returning to their “fatherland” (Faist, 1994; Horowitz, 1996; Lissak, 2001; Martin, 1995; Shuval & Leshem, 1998; Steinbach, 2001, Shuval 1998a).

This notion is awarded expression in explicit laws of immigration: “The Law of Return” (1950) in Israel and Article 116 of the German Basic Law. Based on these laws, the immigrants in both countries enjoy the special status acquired upon their arrival, that of a citizen with all-inclusive rights, and the country’s generous assistance in the process of adaptation (Ben-Rafael et al, 1998; Shuval & Leshem, 1998). 

However, the research literature reveals the significant differences in the immigration policy of these countries. During the last decades, and especially in the 90’s, Israel has detached itself from the “melting pot” ideology, while choosing the “cultural pluralism” model as the most appropriate for the integration of the immigrants from the former USSR. According to this model the institutions, which are responsible for the immigrants’ integration, have a limited involvement in this process and allow the immigrants a lot of freedom in making their own decisions regarding their social, occupational and cultural adaptation. Moreover, Israeli government institutions financially support several expressions of Russian culture in Israel, such as “Gesher Theater”, literary almanacs, a radio station and television programs (Ben-Rafael et al, 1998; Horowitz, 1996; Kheimets & Epstein, 2000). 
In contrast, the German government still implements the “melting pot” model concerning the Russian immigrants of German origin. From the very beginning of immigration from the Soviet Union, the German government assumed that these immigrants suffered a lot under the Soviet regime due to their cultural heritage and they would desire to express their “Germanness” immediately upon arrival. Hence, these immigrants were expected to prove their belonging to the German culture by abandoning the Russian language and culture. As resulted from these ideological expectations, the Aussiedler integration process is very concentrated and characterized by the high level of involvement of the governmental institutions (Bauer & Zimmermann, 1997; Baumann, 1991; Conrad, 1991; Hofmann, 1994; Hallerman, 1991; Koopmans, 1999).


The cultural characteristics of Russian immigrants in Israel and Germany

Despite their common Russian cultural background, Jews and Germans also differ from each other in their level of acculturation in the Russian culture and in their position in the stratification structure of the Soviet Union. Under the Soviet regime, the Jews succeeded in climbing the ladder of stratification by their becoming the most educated ethnic group in the Soviet Union, which included a very high percentage of members occupying academic and managerial professions. The Jews in the Soviet Union even became the central carriers of the Russian-Soviet culture and they “served” in the front lines of cultural production (Horowitz, 1999; Kheimets & Epstein, 2000; Lissak & Leshem, 1995; Tolts, 1997; Trier, 1996). 

In contrast, most of the Germans in the Soviet Union lived in the agricultural-peripheral areas of Siberia and Kazakhstan, totally cut off from cultural and scientific activity. It should also be mentioned that many of Germans, who lived in villages and small towns in the Soviet periphery, succeeded much more in preserving the German culture and language than Jews, who lived in big cities in central Russia and almost assimilated in the Soviet-Russian culture (Brauer, 1995; Dietz, 2000; Horowitz, 1999; Munz & Ohliger, 1998; Lissak & Leshem, 1995; Pfetsch, 1999; Shuval, 1998b; Tolts, 1997; Trier, 1996).

Consequently, each of these communities brings into their new countries different cultural capital, which may lead to the different integration strategies. The combination of the Russian Jews’ demographic power together with their strong affinity to the Russian culture and the cultural pluralism of the Israeli society, have turned the “integration” model into the most common in their process of adaptation (Ben-Rafael, Olshtain & Geijst, 1994, 2001). The Aussiedler, on the other hand, generally accept the traditional model of assimilation in the dominant society due to a combination of their demographic weakness, their affinity to German culture together with limited insertion in the Russian culture and the German society’s “melting pot” ideology (Darieva, 2000; Kapphan, 2000; Nauck, 2001; Pfetsch, 1999; Senders, 1999).

Russian media map in Israel and Germany

The results of a comparison between the Russian media maps that developed in Israel and in Germany in the course of the 1990’s reflect the differences in the integration ideology and the cultural characteristics of immigrant communities. As could be expected, in Israel an extensive network of Russian media has been established, including four daily newspapers, tens weekly magazines, two national radio stations, seven weekly programs on Israeli television and four cable channels broadcast from Russia. 

In Germany, on the other hand, there is no daily Russian newspaper, and those that are in Russian are mostly bi-weekly or monthly publications. In addition, two German public radio stations broadcast only one half-hour program daily in Russian, and there are technical and legal difficulties involved in the installation of a satellite dish or connecting to the cable television company that provides the Russian channels (Pfetsch, 1999).

The differences in the Russian media maps lead to almost opposite patterns of media use among the Russian immigrants in Israel and Germany. The empirical studies in Israel show that new immigrants from the FSU are characterized by a relatively segregative pattern of media use, while mostly consuming the newspapers, radio and television programs in Russian, together with a moderate consumption of media in Hebrew (Al-Haj & Leshem, 2000; Cohen, Adoni & Caspi, 2002). In contrast, the Aussiedler predominantly consume the German mass media with an almost total detachment from the media in Russian (Pfetsch, 1999).

Research Hypotheses

On the one hand, the differences in the integration conditions, the cultural characteristics and the Russian media map, that were mentioned above, may lead to the different patterns of media use among the immigrant communities in Israel and Germany and to accentuate the different roles of mass media in the process of immigrants adaptation and adjustment. 

On the other hand, in both cases we deal with immigrants who have emigrated during the same period of time from the same country to the countries that are considered to be their historic homeland. Moreover, the empirical studies on the role of mass media in the integration process in other countries reveal common patterns among different immigrant communities (Becker, 1998; Lee & Tse, 1994; Walker, 1999) Hence, in the present research we could expect to find the universalistic tendencies of media use together with particularistic patterns derived from the different cultural contexts. 
Hypothesis 1: According to the research findings of Al-Haj & Leshem (2000) and Adoni, Cohen & Caspi (2002) in Israel and Pfetsch (1999) in Germany, these two immigrant communities will show different patterns of media use. It could be expected that the Russian immigrants in Israel will show a relatively segregative pattern of media use, with a strong tendency towards increased consumption of Russian media, compared to that in Hebrew. In contrast, the Aussiedler will show a more assimilative pattern of media consumption and will mainly consume the German media. 

Hypothesis 2: According to the “Uses and Gratifications Theory” a clear “division of labour” will be found among the different media, in fulfilling the immigrants’ varied needs. Similarly to the research findings of Hwang & He (1999), also among the Russian immigrants in both countries the host media will be more beneficial in fulfilling the integrative and cognitive needs regarding the new society, the media in Russian that originate in Russia will fulfill the informative needs regarding the old homeland and the need for entertainment and preserving the original culture, while the media in Russian which originates in the host society will fill the integrative and cognitive needs regarding the new society, as well as the escapist needs and the needs of cultural maintenance.
Hypothesis 3: Based on the “Knowledge Gap Theory” and the “Dependency Model”, one could expect to find that among the Russian immigrants in Israel the cognitive needs of media use will be more prevalent, while among the Aussiedler the escapist needs will be more dominant. That is to say, the high communication potential of the Russian immigrants in Israel together with the unstable political and security situation will accentuate their informative needs. Among the Aussiedler, on the other hand, the escapist-entertaining orientation will be compatible with their lower communication potential, as well as with the stable social and political situation. 

Hypothesis 4: According to Lee and Tse’s (1994) research findings, the immigrants who are more exposed to the host media will be characterized by a higher level of cultural and social integration, compared to those who are more exposed to the Russian mass media, controlling the inter-personal communication variables with the local population and the socio-demographic characteristics.

Hypothesis 5: According to the research findings of Hwang and He (1999), Johnson (1996) and Walker (1999), the various media will have a differential influence on the level of social and cultural integration of the immigrants in the two countries. Therefore, exposure to the host media, which are oriented towards current events of the host society, will constitute a greater contribution to the immigrants’ integration in comparison to the host media of an escapist-entertaining nature. Furthermore, exposure to media that originate in Russia will reinforce the segregation tendency among the immigrants, while Russian media that originate in the host country will not have a significant effect on the level of integration nor on that of segregation.

Hypothesis 6: The Russian immigrants in Israel will show a stronger tendency towards social and cultural segregation, with an emphasis placed on preserving the original culture and strengthening ethnic community ties. The Aussiedler, on the other hand, will reveal a stronger tendency towards assimilation and this is due to the differences in absorption ideologies in the two countries, the cultural characteristics of both immigrant communities and the differences in exposure to Russian and host mass media.

Methodology

 The methodology, which lies at the base of the current study includes a combination of two research approaches: in-depth semi-structured interviews and a secondary analysis of telephone surveys. In other words, the research hypotheses were investigated using the qualitative and the quantitative research methods that supplement and mutually balance each other. 

· The sample of semi-structured in-depth interviews among immigrants from the FSU in Israel and Germany included sixty respondents (thirty respondents in each country), who had emigrated since 1995. The respondents in both countries were divided into two categories according to their length of residence in the host society:  “new immigrants” (1-2 years) and “veterans” (5-7 years). The interviews in both countries were conducted in the course of 2001.

· A telephone survey among the immigrants in Israel included 786 subjects who immigrated to Israel between 1989 and 1998. The survey among the Aussiedler included 537 subjects who immigrated to Germany during the same period of time. Both of these surveys were carried out in 1999
.

Main findings

Hypothesis 1

The aim of the first hypothesis was to examine the main patterns of media use in host and Russian languages among both immigrants communities. In concurrence with the hypothesis, Tables 1 and 2 indicate a very high rate of German media consumption by the Aussiedler, along with an almost total detachment from the media in Russian. On the other hand, the findings on the Russian immigrants in Israel reveal a very high rate of consumption of the Russian-language media alongside a relatively low level of consumption of Hebrew media.

Table 1 presents the main patterns of media use in both languages according to the results of telephone surveys in Israel and Germany. As we can see from the table, there are significant differences in Russian-language media use between the immigrant communities. Thus, only 5.9% of the Aussiedler watch Russian television compared to 89.7% of Russian immigrants in Israel and 3.2% of the Aussiedler listen to Russian radio compared to 51.4% among Russian immigrants in Israel. Regarding the consumption of the host media, the differences between the samples are smaller, but still the Aussiedler are characterized with much more intense German media use compared to the usage of Hebrew media found in the Israeli sample. 
          Table 1: Consumption of newspapers, television and radio 

                       by the Russian immigrants in Israel and Germany

	
	Germany
	Israel


	Percent reading Russian newspapers originated in the host country 
	34.3
	60.3

	Percent reading Russian newspapers originated in Russia 
	4.8
	51.1

	Percent reading host language newspapers
	68.0


	34.4

	Percent watching Russian TV 
	5.9


	89.7



	Percent watching host language TV 
	93.0


	68.2



	Percent listening to Russian radio stations
	3.2


	51.4



	Percent listening to host language radio stations
	44.7


	35.8





	
	
	


	
	
	

	
	
	

	
	

	

	
	

	


	
	

	


	
	

	


	
	

	



Table 2 presents the distribution of four possible types of media consumers among the Russian immigrants in Israel and Germany, according to the results of the telephone surveys: “Adapters” (consume at least one medium in the host language parallel to the total detachment from the media in their mother-tongue); “Dualists” (consume at least one medium in both languages); “Separatists” (consume at least one medium in the mother-tongue parallel to total detachment from the host media); and “Detached” (people who do not consume media in any language) 
.

Table 2: Four types of media consumers by the host and Russian 
languages media use (in percent)

	
	Germany
	Israel


	Adapters

	57.4
	3.2

	Dualists


	40.3
	69.8

	Separatists


	0.4


	26.8

	Detached


	1.9
	0.2



	N

	786 (100%)
	537 (100%)


As we can see from Table 2, 57.4% of the Aussiedler consume host media only, compared to 3.2% of the Russian immigrants in Israel. On the other hand, 26.8% of the Russian immigrants in Israel exclusively consume Russian-language media, while the “Separatists” category among the Aussiedler includes only very few respondents.

As assumed, such salient differences in the patterns of mass media consumption between the two immigrant communities stem from the differences in the Russian-language media maps in Israel and Germany, from the variations in integration ideology and from the cultural and demographic characteristics of both communities. 

The moderate supply of Russian media in Germany places limits on the consumers’ freedom of choice, hence, forcing many immigrants into consuming German media immediately upon their arrival. On the other hand, the rich Russian media map in Israel allows easier access to varied and abundant media contents, hereby freeing the immigrants of the urgent need to adjust to media in a new language.

In addition to the differences in the Russian media map, the differences between the integration ideologies in Israel and Germany play an important role in the formatting of media-use patterns in the two immigrant communities. As has been mentioned above, the German integration policy towards the Aussiedler is a  “melting pot” policy that expects them to prove their “Germanness” immediately upon their arrival and conceal any signs of Russian culture. As a result of this, most of the Aussiedler strive to conceal any signs that may reveal their Russian roots, including the consumption of Russian-language media, as can be seen from the in-depth interviews. 

Tonija, 55, 5 years in Germany:

There is a lot of pressure to speak German. It starts in the language course, the teacher explains to you how to live here, how to adjust, and the message is always the same: “You must speak German!” Even the people in the street, they always look at you if you speak Russian.
Juri, 28, 7 years in Germany:

When I came here, I didn’t use any medium in Russian. I didn’t want to, because I came to the new homeland and I wanted to integrate as fast as possible. Then I decided not to read anything in Russian, because it was so important to me to learn German.

Victor, 48, 2 years in Germany:

Here I’ve completely abandoned anything Russian. When I had just arrived, my friend who had been living here for 10 years told me: “You must avoid anything in Russian, you must avoid videocassettes, you must avoid books”. And I did. I even didn’t permit my family to bring home Russian newspapers and videocassettes until after they had learned German well.
In contrast, the Israeli pluralistic integration policy reveals a very high level of tolerance towards the Russian immigrants’ cultural and ethnic symbols. Hence, the Russian immigrants in Israel feel confident to preserve their cultural heritage, speak Russian in public, and use the Russian mass media according to their needs and taste. 

Misha, 55, 7 years in Israel:

It is not a secret that the Russian language has become a second language in Israel. The Israeli society is very tolerant towards it […] To our people it seems even more natural that everybody would speak with them in Russian than to expect from them to learn Hebrew […] I would like to read Hebrew newspapers, but my knowledge of Hebrew is not enough and I’m sorry about that. On the other hand, I do not do anything to change it. I gave up. I read Russian newspapers and that’s it. 

Another central reason that is responsible for the differences in media consumption between the two immigrants communities is the difference in their affinities towards the Russian culture and that of the host society. As above mentioned, Germans in the Soviet Union retained a certain affinity towards the German culture together with a lower level of acculturation in the Russian culture. Therefore, upon their arrival in Germany, to many it seemed natural to change over to an exclusive consumption of German media, as expected from immigrants returning to their historic homeland. 

Valery, 50, 7 years in Germany:


Among the Aussiedler you won’t find people who watch the Russian television channels. They would even feel embarrassed to put up a satellite dish, because then everyone would know that they are “Russians”. We came here as Germans and the country also expects that from us, to speak German, to behave as Germans. 
In contrast, the Jews in the Soviet Union were characterized by an especially strong affinity to the Russian culture and language. Hence, after immigrating to Israel, these immigrants assign a great importance to retaining the Russian culture, among other ways, through consuming media in Russian.

Jenija, 55, 1 year in Israel:

In our heart we identify ourselves with Russia. The Russian-Soviet mentality is an important part of us. We have “remained” there: we are not in Israel and even not in Russia or Ukraine. We are still in the Soviet Union. Therefore we feel so much nostalgia for those times; therefore we love so much old Russian movies. We have even brought 50 videocassettes with us.  

Hypothesis 2
The aim of the second hypothesis was to examine what needs do Russian and host media fulfill for the Russian immigrants in both countries. In other words, why immigrants prefer one specific medium to another and which role does it play in their integration process.

The findings among the Russian immigrants in Israel provide full support of the second hypothesis. In accordance with the “Uses and Gratifications Theory”, within the Russian immigrants in Israel, a definite role division between Russian and Hebrew media was found, according to each one’s efficiency in fulfilling the immigrants’ cognitive, integrative and escapist needs. 

According to the hypothesis, the immigrants’ main use of media in Hebrew, and especially the Israeli television news, is to keep informed of current events in political, security and economic spheres of their new country. Most of the respondents consider the Israeli television as a most reliable source for actual news regarding Israel and clearly prefer the news in Hebrew to the news editions on Russian television. Moreover, some entertainment and cultural programs of Israeli television fulfill the immigrants’ integrative needs, such as learning the spoken language, the style of behavior and other folkways. 

Larisa, 51, 1 year in Israel:

It’s nice to watch the entertaining programs in Hebrew sometimes. It’s interesting to look at people’s faces, their clothes, their style of speech. It’s really a mirror of society. It allows you to see the society you live in. 

Ada, 41, 7 years in Israel:

Usually I watch Russian TV. But a year ago one of Israeli channels started to broadcast a soap opera in Hebrew. It was very good for me. It was in the spoken, “street” language and I could understand everything and learn new slang and expressions. 
On the other hand, the Israeli television is considered to be a less preferable source for entertaining and relaxation. According to the hypothesis, most of the respondents clearly prefer movies, concerts and cultural programs on Russian television to similar offers on Israeli television. Almost all respondents claimed that the cultural and entertaining programs of Russian television are on a higher cultural level and more suitable to their mentality and cultural taste.  
Anija, 40, 6 years in Israel:

I do not like any entertainment program on Israeli television. And it is not because of language; I do not have any problems with understanding Hebrew. The entertaining programs on Israeli television are just boring. I’m not saying that I’m such an intellectual, but their jokes do not cause me to laugh. 

Rita, 51, 1 year in Israel:

On the Russian television there are so many cultural and music programs. I love it so much! Here I have not found programs on such a high level. And of course, the programs of Russian television are much closer to us, we know all actors, know the culture. 

Therefore, most of the Russian immigrants continue to watch Russian television even after many years in Israel, as it helps them to keep in touch with the cultural traditions, which are so admirable in their eyes. 

Also in accordance with the second research hypothesis, the Russian media that originate in Israel, and especially the Russian-language newspapers, fulfill the range of cognitive, integrative and escapist needs. First of all, it has to be mentioned, that most of the respondents used to read newspapers in Russia, hence after the emigration to Israel they continue to see reading newspapers as an important part of their leisure time activities.
Rita, 51, 1 year in Israel:

Without Russian newspapers the situation here would be very sad. But when you sit in your chair and read a newspaper, it seems so natural, like it was at home. This continuity makes you feel good, because it has been a habit for many years to fill the leisure-time by reading newspapers.

Besides reading the newspaper as part of leisure-time activities, for relaxation and entertainment, most of the respondents tend to read all news and political sections with the purpose of extracting information and commentary about their new society, since it helps them to complete and clarify the information they  receive from Hebrew media sources. 
Sergei, 24, 5 years in Israel:

If there had not been any Russian newspapers, it would have been much harder to manage and adjust. In the beginning, I wouldn’t have understood anything about what’s happening here without Russian newspapers. In the Russian newspapers you can find any possible information about Israel and it’s very important for the integration.

Eduard, 52, 1 year in Israel:

Information about the news I usually get from Israeli television. However, all the clarifications and explanations I find in the Russian newspapers. In newspapers the information is much wider and deeper. Of course, on Israeli television there are a lot of political commentary programs, but I don’t understand the language, it’s on a much too high level. So the Israeli television is the most operative source for the news, but all the commentaries I get from the Russian newspapers, it’s the easiest way.

In addition, many respondents, and especially those who have been living in Israel for 1-2 years, consider the counseling section of the Russian newspapers to be a very useful tool in fulfilling their integrative needs. According to the respondents, these sections provide a wide range of information regarding the bank, insurance and health systems of Israel and contribute to their faster adaptation. 

In contrast to the Russian immigrants in Israel, the “division of labour” among the different media in the German sample was less emphasized, since German television fulfills almost all of the immigrants’ needs, the informative, the integrative and the entertaining as well.
Alex, 26, 7 years in Germany:

Even today, after many years in Germany, the contacts with the local Germans are pretty rare. Hence, I get almost all information about Germany from TV. When you watch a German serial, you pay attention to the clothes and learn the slang. It’s a real integration, much more than you can get from the communication with the locals. 

Innesa, 32, 2 years in Germany:

When I arrived first, I used to watch German TV all the time. It’s very useful for language learning. Even though I didn’t understand everything, I tried to translate, to learn new words and step-by-step I got used to it. Today I watch TV for pleasure. I understand almost everything. But during the first year I had to concentrate and work very hard at it. After one hour I felt like my brain was exploding. 

It also has to be mentioned that in contrast to the Russian immigrants in Israel, the main usage of German television among the Aussiedler is for escaping reality. While most of the Russian immigrants in Israel mainly watch Israeli television for the actual information about political and security events, most respondents in Germany prefer movies and serials to local news and other actuality programs (see Table 3).
           Table 3: German TV watching preferences among the Aussiedler

	Program
	Percent of those watching

the program “frequently”

	World news review
	81.0

	Movies
	58.9

	Serials
	40.7

	Music
	36.8

	Sport
	28.3

	Talk-shows
	28.0

	Shows
	26.4

	Actuality programs
	25.6

	Local news
	25.0


Also in contrast to the respondents in Israel, who read Russian newspapers to fulfill the wide range of cognitive, integrative and escapist needs, the use of Russian newspapers among the Aussiedler is extremely limited. Most of them do not consider the Russian newspapers to be a preferable source for actual information or a way for relaxation and entertaining, although they do fulfill very specific integrative needs, such as an adjustment to the German bureaucratic system.

Marina, 23, 2 years in Germany:

Most materials in Russian newspapers are nonsense, gossip and likewise.  However, in the newspaper I read there is a section about German laws. And it’s very useful. The newspaper explains the law and brings examples of specific situations and how you should handle them. I have learned a lot from this section. For example my boyfriend got divorced here, so I counseled him, I gave him a lot of useful information.

Olga, 60, 1 year in Germany:
I don’t read Russian newspapers. I’m only looking there for information of how to bring my son here. There is a section with readers’ questions and lawyers answering them. So I try to find out about the laws, which will allow my son to get a visa, he is a half Russian and it causes a lot of problems.

Hypothesis 3

According to the “Dependency Model”, the Russian immigrants in Israel, whose integration is characterized by very little involvement of the Ministry of Absorption and other governmental institutions, show increased utilization of the various mass media in getting acquainted with the Israeli society’s institutions and norms. Also according the third hypothesis, almost all respondents claimed that the most urgent informative need is the need for updated information regarding Israeli current events, and this is due to the economic and security crises Israel was undergoing at the time the interviews were conducted a year and a half ago.

Lilija, 45, 7 years in Israel:

Here I read much more newspapers and I concentrate more on the actual events sections, than I used to in Russia. If I lived in a country like Canada, I would hardly watch the news once a week and in a newspaper I would read only the humor section. But here we live on a volcano; hence you have to be updated. In Russia I wasn’t interested in politics, but here you have to be. Regardless of whether I like it or not, I read all the actual events sections. 

Marina, 31, 5 years in Israel:

In the newspaper I read everything about politics, all actual events sections. In Russia I wasn’t interested in such issues at all. And here I’ve started to be interested only during the last year; it’s because of the situation… If I lived in some stable and calm country, I would not be interested in politics at all. I would be interested in culture and would look for leisure activities. But here you’re even afraid to go out. Then what else do we have except an interest in politics?
It must also be mentioned that the El-Aktsa Intifada is a main factor responsible for the immigrants’ growing dependency on Hebrew sources of information, and especially the Israeli television. Many respondents have reported that since the beginning of the Intifada they started watching the Israeli television news, which they had never done before. 

Igor, 43, 6 years in Israel:

I’ve started watching Israeli television just a year ago. Before that I watched only the Russian channels. But now I’m used to watching Israeli news, especially if something important is happening, like a terrorist act.  

Vitali, 27, 2 years in Israel:

Usually I watch only the Russian channels. But I got used to watching the Israeli news after terrorist acts. This has been happening a lot, especially during the last year. And little by little it becomes easier to understand Hebrew. I don’t depend on Russian news any more and I don’t have to wait until they’ll report about the events in Israel.
Among the Aussiedler, on the other hand, informative needs are not included among these immigrants’ most urgent needs. Only rarely does their consumption of news and actuality formats exceed that of entertainment-escapist content. The findings reveal that these immigrants found themselves within a calm and stable society, which substantially reduced their dependence on the mass media for current information. 

Victor, 48, 2 years in Germany:

In Russia it was essential to be interested in politics. Everybody talked only about it. Because of the instability it was the most important thing to know. There [in Russia] either the salary is cut off or the prices go up.  But here life is very stable, very calm. Who needs politics here? […] It is not so important to know what’s going on here; there is no such need for information. Because nothing changes here, everybody lives well. So why should I need politics?
However, and in opposition with the third hypothesis, the Aussiedler’s media consumption is similar to that of the immigrants in Israel regarding adjustment to the new society. In spite of the fact that all respondents in Germany were absorbed through a very structured course of absorption, most of them claimed that they would have liked to know more about the different societal systems. This dependence on the mass media becomes even more acute due to the rare and superficial contacts with the local population, which forces the immigrants in both countries to almost exclusively rely on mass communication sources of information. As a result, despite the differences in the structural conditions of the integration course, both immigrant communities show a great dependence on the media in order to become more familiar with the new society.

Furthermore, in concurrence with the third hypothesis, the different patterns of information-oriented media consumption among the Russian immigrants in both countries reflect the differences in their communicational potential. According to the “Knowledge Gap Theory”, the information-oriented media usage, found among the Russian immigrants in Israel, suits their academic education and high concentration in “white-collar” professions (see Table 1 in the Appendix). Among the Aussiedler as well, their escapist-entertaining orientation, alongside a lack of interest in the informative contents, are compatible with their lower communication potential, which is expressed through lower education and over-representation in the “blue-collar” occupations.

Hypothesis 4
 Following the results of the in-depth interviews, that reveal the wide range of roles played by the mass media in the immigrants’ integration process, this research hypothesis examines the possible effect of mass media exposure on the social and cultural integration of immigrants. The question, in other words, is whether the intense exposure to the mass media in the host language contributes to quicker integration and a stronger sense of belonging to the host society, while the intense exposure to the Russian media contributes to segregation tendencies.

In order to examine this research hypothesis, two indexes were created, based on telephone survey questionnaires. The integration index consists of items, such as:  “how important is it for you to know what is happening in the host society”; ”to what extent do you feel part of the host society”; having friends among the local population; usage of Russian and the host language in daily life and the extent of knowledge of the host language
. The mass media exposure index consists of items regarding the respondents’ exposure to television, radio and newspapers in the host and Russian languages.
 

On the basis of these indexes, the multiple linear regressions were calculated, the main purpose of which was to examine the contribution of mass media exposure in both languages to the social and cultural integration while controlling for other independent variables, such as the contribution of the local population to the integration process and the socio-demographic variables.

In accordance with the earlier studies by Becker (1998), Lee & Tse (1994) and Stilling (1997) the results of the current study in both countries show that those immigrants who are mostly exposed to the host media are characterized by a higher level of integration than those who are mostly exposed to the Russian media (see Tables 4 and 5).

Moreover, among the Russian immigrants in Israel it was found that the media exposure index had the most substantial effect on the integration level, and among the Aussiedler the media exposure index had the second most important effect. These findings point to the universal role of the mass media in the social and cultural integration of immigrants above and beyond the influence of different structural and cultural contexts.

Table 4: Pearson correlation, b and ( values in the linear regression analysis for predicting the integration index by of the media exposure index in the Israeli sample
	
	r
	n
	b
	Std. Error
	(

	Media exposure index

 
	0.564*
	785
	0.147*
	0.021
	0.421

	Contribution of local population to the feel of belonging to the society
	0.203*
	397
	0.056*
	0.028
	0.119

	Contribution of local population to the understanding of what’s going on in the society
	0.282*
	397
	0.045
	0.031
	0.095

	Evaluation of relationships between immigrants and local population
	0.124*
	776
	0.078*
	0.037
	0.108

	Education level

	0.105*
	760
	0.056*
	0.027
	0.116

	Family income

	0.278*
	770
	0.051
	0.058
	0.050

	Professional employment

	0.209*
	422
	0.056
	0.060
	0.061

	Religiosity 

	0.004
	786
	-0.070
	0.060
	0.061

	Age

	-0.313*
	769
	-0.005*
	0.002
	0.185

	Period of stay in Israel
	0.255*
	784
	0.026*
	0.010
	0.150


	Gender

	-0.020
	786
	0.033
	0.002
	0.036

	a

	1.459

	F

	15.288


	R Square

	44%


* -   p   ( .05 
Table 5: Pearson correlation, b and ( values in the linear regression analysis for predicting the integration index by the media exposure index in the German sample
	
	r
	n
	b


	Std. Error
	(

	Media exposure index

 
	0.364*
	537
	0.079*
	0.015
	0.262

	Contribution of local population to the feel of belonging to the society
	0.296*
	516
	0.106*
	0.042
	0.134

	Contribution of local population to the understanding of what’s going on in the society
	0.258*
	537
	0.155*
	0.047
	0.174

	Evaluation of relationships between immigrants and local population
	0.032
	504
	0.027*
	0.014
	0.091

	“Are you proud of being German”

	0.122*
	509
	0.055*


	0.027
	0.102

	Education level

	0.091*
	513
	0.037*
	0.018
	0.099

	Family income

	0.138*
	492
	0.017
	0.027
	0.034

	Professional employment


	0.195*
	304
	0.089*
	0.039
	0.118

	Age

	-0.098*
	532
	-0.001
	0.001
	-0.041


	Period of stay in Germany


	0.327*
	534
	0.043*
	0.008
	0.267

	Gender


	-0.052
	537
	0.044
	0.036
	0.061

	a
	1.966


	F
	12.287


	R Square

	33%



* -  p   <   .05 
Hypothesis 5
Following the previous findings, the next step was to reveal the differential effect of each medium in both languages on the integration index. The additional multiple regressions, that were constructed for this purpose, included the patterns of exposure to television, radio and newspapers in the host and Russian languages controlling for the contribution of the local population to the integration process and the socio-demographic variables. 

The findings in both countries provide support for this research hypothesis. In accordance with Johnson’s (1996) and Hwang & He’s (1999) findings, the current study found that exposure to the host media that focus on current events have a stronger effect on the level of integration in comparison with entertainment-oriented exposure. 

This is especially poignant among the German sample. Thus, the amount of viewing-hours of German television and the extent of exposure to entertainment programs have not had a significant effect on the level of integration. On the other hand, the extent of exposure to current events television programs had a positive and significant effect on the integration level (see Tables 6 and 7). 

In relation to the exposure to Russian media among the immigrants in Israel, according to the hypothesis, a significant effect of exposure to Russian television on the level of integration was revealed.  The immigrants, who are “heavy” consumers of Russian television, were characterized by a lower level of integration compared with “lighter” consumers of the Russian TV channels.  In contrast, among the Aussiedler no significant influence of exposure to Russian television was revealed, probably due to the very low number of respondents who consume this medium.

Furthermore, and in concurrence with the hypothesis, in neither group was there any significant influence of the Russian media originating in the host country on the integration level. This finding reflects the double role of the media in immigrant language, which help the immigrants adapt to the new reality and at the same time strengthen their original cultural identity and inter-group solidarity. Therefore, the extent of exposure to these media does not indicate any significant effect toward increased integration or segregation.

Table 6: Pearson correlation, b and ( values in the linear regression analysis for predicting the integration index by exposure to the Russian and Hebrew media in the Israeli sample
	
	r
	n
	b
	Std. Error
	(

	Reading Russian newspaper originated in Israel
	0.084
	786
	0.013
	0.048
	0.014

	Reading digests of Russian newspapers originated in Russia
	-0.118*
	786
	0.001
	0.047
	0.001

	Frequency of reading Hebrew newspapers


	0.538*
	786
	0.090*
	0.023
	0.238

	Number of daily hours watching Russian TV 
	-0.333*
	775
	-0.050*
	0.014
	-0.192

	Number of daily hours watching Israeli TV


	0.418*
	775
	0.075*
	0.020
	0.213

	Number of daily hours listening to Russian radio stations
	0.033*
	705
	-0.013
	0.014
	0.050

	Number of daily hours listening to Hebrew radio stations
	0.281*
	705
	0.034*
	0.015
	0.118

	Contribution of local population to the understanding of what’s going on in the society 
	0.282*
	397
	0.033
	0.030
	0.070

	Contribution of local population to the feel of belonging to the society
	0.203*
	397
	0.068*
	0.031
	0.144

	Evaluation of relationships between immigrants and local population 
	0.124*
	776
	0.073*
	0.036
	0.102

	Education level
	0.105*
	760
	0.065*
	0.027
	0.135

	Family income

	0.278*
	770
	0.036
	0.057
	0.036

	Professional employment 

	0.209*
	422
	0.010
	0.050
	0.011

	Religiosity 

	0.004
	786
	-0.055
	0.058
	-0.047

	Age 

	-0.313*
	769
	0.003
	0.002
	0.111

	Gender
	-0.020
	786
	-0.070
	0.055
	-0.076



	Period of stay in Israel

	0.255*
	784
	0.021*
	0.009
	0.117

	a


	1.793

	F


	11.610

	R Square

	48%


* -  p   ( .05 
Table 7: Pearson correlation, b and ( values in the linear regression analysis for predicting the integration index by the exposure to the Russian and German media in the German sample
	
	r
	n
	b
	Std. Error
	(

	Reading Russian newspaper originated in Germany
	0.059
	537
	-0.080
	0.044
	0.107

	Reading Russian newspaper originated in Russia
	-0.128*
	537
	-0.115
	0.097
	0.070

	Reading daily newspapers in German
	0.277*
	537
	0.114*
	0.042
	0.161

	Reading weekly magazines in German
	0.260*
	533
	0.086*
	0.043
	0.121

	Frequency of reading actual materials in German newspapers
	0.210*
	340
	0.060*
	0.030
	0.127

	Watching Russian TV


	-0.011
	537
	-0.129
	0.097
	-0.085

	Number of daily hours watching German TV
	0.024
	537
	0.013
	0.016
	0.057

	Frequency of watching actual programs on German TV
	0.198*
	537
	0.057*
	0.019
	0.189

	Frequency of watching entertaining programs on German TV
	0.005
	537
	-0.016
	0.017
	0.059

	Listening to radio in Russian


	-0.035
	537
	-0.004
	0.117
	0.002

	Number of daily hours listening to German radio stations
	0.154*
	537
	0.013
	0.009
	0.091

	Contribution of local population to the feel of belonging to the society
	0.296*
	516
	0.095*
	0.047
	0.120

	Contribution of local population to the understanding of what’s going on in the society 
	0.258*
	537
	0.125*
	0.055
	0.140

	Evaluation of relationships between immigrants and local population 
	0.032
	504
	0.022
	0.017
	0.074

	“Are you proud of being German”

	0.122*
	509
	0.070*


	0.033
	0.130

	Educational level

	0.091*
	513
	0.011
	0.024
	0.029

	Family income

	0.138*
	492
	0.011
	0.031
	0.023

	Professional employment


	0.195*
	304
	0.087*
	0.043
	0.116

	Age

	-0.098*
	532
	-0.002
	0.002
	-0.079

	Period of stay in Germany

	0.327*
	534
	0.043*
	0.010
	0.268

	Gender


	-0.052
	537
	0.038
	0.043
	0.053

	a
	1.802

	F
	5.835

	R Square
	39%


* - p   <   .05 
Hence, the present findings among the Russian immigrants in Israel and Germany reveal that the extent of exposure to the host media is not necessarily translated into the faster integration of new immigrants, and the extent of exposure to the media in the immigrants’ language does not necessarily lead to social and cultural segregation. Therefore we should take into account the consumption of different contents such as the actual vs. escapist orientation of the host media as well as the orientation of the immigrant media toward the host society vs. the country of origin.  


Hypothesis 6

According to the sixth hypothesis, the Russian immigrants in Israel will show a stronger tendency toward the social and cultural segregation, with an emphasis placed on preserving the original culture and strengthening ethnic community ties. The Aussiedler, on the other hand, will reveal a stronger tendency towards assimilation and this is due to the differences in integration policies in the two countries, the cultural characteristics of these immigrant communities and the differences in exposure to Russian and host mass media.

However, the current study provides only partial support for this hypothesis. The social and cultural pattern of integration found within the two communities does not totally fit the traditional continuity of assimilation-integration-segregation models of adaptation mentioned above. As will be shown below, the picture that is drawn from the study’s findings is much more complex and includes a mixture of different, sometimes even opposing, integration strategies. 

Thus, the Russian immigrants in Israel show, on the one hand, a strong tendency toward cultural segregation, while they desire to preserve the Russian culture and language along with a slow adoption of the Hebrew language and Israeli culture. Most of the respondents in the in-depth interviews sample as well as in the telephone survey claim that the Russian culture is much higher than the local one and they express a strong desire to preserve their cultural heritage and transmit it to the next generation.
Alex, 27, 7 years in Israel:

I’m a Russian speaking Israeli Jew and this won’t change. I believe in integration but together with preserving the original cultural traditions. I don’t think that it’s possible to erase all differences between local Israelis and us. And it would also be a wrong thing to do. With a local Israeli you couldn’t talk about classical literature or music […] I don’t say that Israeli culture is a primitive one, but in some aspects Russian culture is much higher.
Marina, 31, 6 years in Israel:

I am not suffering from a language barrier, but a mentality barrier.  For me to speak to local Israelis is to go to a lower level. I’ve never heard them talk about any book or theater play […] It seems like in Israel there is no theater at all […] In this sense we’ll remain a “Russian ghetto”.
 On the other hand, their aspiration to preserve Russian culture and their arrogance toward the Israeli culture does not lead to the desire to isolate themselves from the society. On the contrary, most of the respondents reveal a high level of involvement in what is happening around them and they are characterized by strong feelings of belonging to the Israeli society. 

Lena, 65, 5 years in Israel:

I’ve come here with very strong patriotic feelings. For me the most important thing is that Israel is a Jewish country. It’s our country! […] Here I immediately felt that I had come to the homeland. In Russia I felt very restricted, because of Anti-Semitism, but here I feel free. Even though the Israeli culture is different, I feel at home here. I am not afraid of anyone and I’m not ashamed of anything. I’m among Jews here and it makes me feel very good.

Sergei, 24, 5 years in Israel:

Since I’ve come here, at least during last three years I have been feeling very strongly that I’ve returned to the historic homeland. It is my country; because everybody here is a Jew […] I feel that I love this country. I’m happy about the successes and feel sorry about the failures. I feel I am completely Israeli. It’s true that I’m an Israeli who came from Russia, but everybody here came from somewhere.  
In other words, the Russian immigrants in Israel show clear traits of a hybrid identity, Israeli, Jewish and Russian, while their affinity to Russian culture and their superior feelings towards Israeli culture mix with the strong identification with the host society, and intense political and social involvement. This strategy fits better “The Dialogue Model” of integration, which assumes relations of equality between the host society and the immigrants. According to this model, the immigrants are not only free to maintain their uniqueness, but also gain power to demand that the host society will adopt a part of their cultural heritage, as can be seen in the following citation.

Misha, 55, 7 years in Israel:

Integration doesn’t mean that you become Israeli like anybody else. You just become a part of the society […] I love this country. It’s true that that there are many things here I don’t like, but it’s only natural, because I live here. May be if you are a tourist, you’ll think that it’s paradise. But if you accept this society, you could change something. May be not something global, but in your specific sphere. Like my son, who studies at the Technion and other kids who complete their academic education here and, in addition, have the fantastic knowledge that they’ve brought with them from the Russian education system. Hence they will change this society! It’s true that there is a melting pot, but it could be just a hot water or it could be a tasty soup.  
Among the Aussiedler, on the other hand, there are almost converse trends of integration compared to Russian immigrants in Israel. In concurrence with the hypothesis, the Aussiedler are very successful in adopting the external traits of German culture. Thus, most of the respondents speak German with their children and grandchildren and almost exclusively consume German mass media. Parallel to this process of fast acculturation into the German culture, most Aussiedler cut themselves off from the Russian language and culture, according to the German integration policy and the local Germans expectations. 

Most of the respondents have emphasized that it is very important to them to be accepted as Germans by the local population and , in order to gain this acceptance, they would make any effort to hide their cultural roots and abandon the Russian language and culture. Due to this assimilation strategy, the Aussiedler hope to erase any cultural differences between them and the locals.  Hence, many respondents frequently expressed their disappointment that local Germans confused them with Jewish immigrants from the FSU. In this aspect, the Russian Jews became for the Aussiedler a negative-comparison group, and many respondents have emphasized the cultural differences between them and the Jews, who are almost opposite in their integration strategy. 
Rita, 33, 7 years in Germany:

I don’t intend for my son to know Russian. I don’t think I’ll transmit to him something from my culture. I also don’t understand the Jewish immigrants [from the FSU]: they speak Russian with their children and the children don’t even know German. The Jewish mothers always say to me: “Why you don’t keep the Russian language? Why you don’t speak Russian with your son?” It seems to be  such a crime!

Alona, 29, 6 years in Germany:

When we came here, we had a very strong drive to learn German. We didn’t try to preserve our Russian culture. On the contrary, our purpose was to integrate as soon as possible […] Jews [from FSU] are different from us. Even after many years here they don’t speak German, at home they speak Russian, watch Russian television, read Russian newspapers, they don’t have any contact with the German culture. Among the Aussiedler, on the other hand, everybody speaks German at home […] Just another example, when Russian actors visit here, who comes to see their shows? Mostly they are Jews. They are so involved in the Russian culture!

On the other hand, and in opposition to the hypothesis, this assimilation process is not usually translated into feelings of belonging to the German society, motivation to create ties of friendship with the local Germans and political involvement. The interviews with the Aussiedler reveal that many of them feel like tourists who are almost indifferent to the surrounding society, while others feel a strong sense of alienation and even hostility. 

Roman, 45, 7 years in Germany:

I came to Germany because I wanted to leave Russia […] Germany is not a homeland, I’m a foreigner here, here is abroad. The homeland is where you were born. But I’m satisfied here; the standard of living here is much higher.
Lida, 48, 2 years in Germany:

Here is not a homeland! Here everything is strange for us. May be my grandchildren will feel at home here. But for us, we don’t belong […] And the local Germans treat us the same way, as if we were foreigners […] On my first day in Germany, in the transitional camp I heard two German women say: “Why do these stinky Russians come here?” Just imagine how it makes you feel!

Larisa, 41, 7 years in Germany:

I know that local Germans make a difference between them and us. They still call us “Russians”. In the past I tried to argue, I tried to explain to them that we are not Russians, that we’re Germans like them. But now I don’t mind any more, they can think whatever they want […] Just one example, when they told a joke about the Russian mafia, they would always add: “Larisa is a Russian too”. And I tried to prove that it’s not true. But they still don’t understand. For them, if you’ve come from Russia, then you’re a Russian.

As we can learn from these quotations, the negative attitudes of local Germans toward the immigrants lead to alienation and social isolation among most of the respondents. Hence, the Aussiedler tend to avoid closer connections with the local population, and develop an indifferent attitude toward the surrounding society. This adaptation strategy fits the Marginalization model, while immigrants lose psychological contact with the host society as well as the connection with their original culture and traditions.

Hence, the Aussiedler in Germany are characterized by the fast acculturation, which goes hand-in-hand with an increased consumption of host media. Among the immigrants from the FSU in Israel, on the other hand, their Jewish identity is translated into a strong feeling of belonging to Israeli society and deep political involvement. Thus, the adaptation strategy of Russian immigrants in Israel can be defined as a deep social integration alongside a very slow acculturation, while the strategy of the Aussiedler is characterized, for now, as a fast acculturation without integration.

Conclusions

 The current study clearly shows that despite their common cultural origin, the Russian immigrants in Israel and Germany show almost opposite patterns of mass media use.  The Russian immigrants in Germany are characterized by very intensive use of the German mass media, while the Russian immigrants in Israel mostly prefer the media in Russian. Such different patterns of media use are results of the differences in the Russian media map in both countries, as well as the differences in the integration policies of Israel and Germany and the cultural capital of Jews and Germans from the former Soviet Union. 

Moreover, the comparison between Russian immigrants in Israel and Germany reveals that the process of mass media consumption by new immigrants is not necessarily a deterministic process that leads to the adopting of the dominant culture (in case of host media) or to cultural segregation (in case of media in immigrant language). The study emphasizes that different media, in host and immigrant languages fulfill different roles for different immigrant communities according to their socio-cultural characteristics, access to the media in the immigrants’ language and the structural and cultural conditions of the host societies.

Thus the study shows that the intensive use of the host media by the Russian immigrants in Germany does not lead to their faster integration into the society and that they feel a strong sense of alienation even after a long stay in Germany. The Russian immigrants in Israel, on the other hand, despite their almost exclusive use of the mass media in Russian, consider themselves as full citizens of Israel and feel a strong sense of belonging to the Israeli society. 

This leads us to the conclusion that the extent of exposure to the host media is not necessarily translated into quicker integration of new immigrants as well as the extent of exposure to the immigrants’ media does not necessarily lead to social segregation. Therefore we should take into account the exposure to different contents in host and immigrants’ languages as well as some structural factors of the host society, such as the integration policy and the social climate regarding new immigrants.
In the field of immigration, the study’s findings enable a rare glance into the integration process of a unique type of immigrant community, immigrants who have returned to their historic homeland. On the one hand, in their being immigrants (literally, citizens in a new and unfamiliar society) they are obliged to cope with problems of adjustment just like other groups of immigrants and, on the other hand, their ethnic and historical belonging to the host society contributes a unique element to their strategies of social and cultural integration. 

Hence, the Aussiedler in Germany are characterized by the fast acculturation, which goes hand-in-hand with an increased consumption of host media. Among the immigrants from the FSU in Israel, on the other hand, their Jewish identity is translated into a strong feeling of belonging to Israeli society and deep political involvement. Thus, the adaptation strategy of Russian immigrants in Israel can be defined as a deep social integration alongside a very slow acculturation, while the strategy of the Aussiedler is characterized, for now, as a fast acculturation without integration.

Appendix

The socio-demographic characteristics of the respondents in the telephone surveys in Israel and Germany

	
	- Germany
	Israel


	Number of respondents

	537
	786

	Percent of women/men


	40.8/59.2
	51.8/48.2

	Age

     Mean 

     Median
	38.3

37.0
	44.4

44.0

	Education (%)
     Elementary

     Part High School

     Complete High School

     Professional

     Academic
	1.6

24.8

51.1

11.1

11.5
	0.5

5.5

16.4

26.1

51.4


	Family income (%)

      more than average

      average

      below average  


	4.9

30.9

64.2
	10.5
17.4
72.1

	Percent of employed respondents

	58.6
	55.5



	Number of years in the host country

       Mean 

       Median
	6.2

6.0
	6.4

7.0

	Percent of respondents from the European republics of the FSU

	33.8


	83.5
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( Based on the Doctoral dissertation: “From the former Soviet Union to Israel and Germany:


The roles of mass media in the social and cultural integration of immigrants”. The Department of Communication, Tel-Aviv University, 2003.


�  The surveys were conducted within the framework of the international Israeli-German study “From the melting pot to cultural pluralism: Production and consumption of media by and for ethnic communities” funded by the German-Israeli Foundation for Research and Developments (GIF).  The Israeli investigators in the study were Prof. Hanna Adoni of the Hebrew University, Prof. Akiba Cohen of the Tel-Aviv University and Prof. Dan Caspi of the Ben-Gurion University. The German investigators in the study were Prof. Dr. Hans Jürgen Weiss of the Freie Universität in Berlin and Prof. Dr. Barbara Pfetsch of the Universität Hohenheim.


� These types of media consumers are based on the typology developed by Adoni, Cohen and Caspi (2002). However, the operational definition of the cunsumer consumer types proposed in this article differers from the original typology.


� In the Israeli sample the minimum index score of 1 represents a lowest level of integration, and a maximum score of 3.75 represents a highest level of integration. The Cronbach-Alpha reliability of the index is 0.73. In the German sample the minimum index score of 1 represents a lowest level of integration, and a maximum score of 2.88 represents a highest level of integration. The Cronbach-Alpha reliability of the index is 0.67.The minimum index score of  … and a maximum score of . …….  The Cronbach-Alpha reliability of the index was .63 Israeli spamle sample and  …. for German sample.


� The minimum index score of 1 represents an exclusive exposure to the Russian media, and a maximum score of 6 represents an exclusive exposure to the host media.
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