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ACADEMIC POSITION

Assistant Professor of Marketing, 2019-Present
London School of Economics, Department of Management, London, UK

EDUCATION

The University of Chicago Booth School of Business, Chicago, IL
Ph.D, Behavioral Science, 2019

Yonsei University, Seoul, Korea
M.A., Psychology, 2013
B.S., Business Administration, 2011

RESEARCH INTERESTS

Consumer behavior, psychology of technology, anthropomorphism, goals and motivations

PUBLICATIONS

Kim, Hye-young, and Ann L. McGill (2018), "Minions for the rich? Financial status changes how people
see products with anthropomorphic features,” Journal of Consumer Research, 45 (2), 429-450.

Kim, Hye-young, Yeonsoon Shin, and Sanghoon Han (2014), “The reconstruction of choice value in the
brain: A look into the size of consideration sets and their affective consequences,” Journal of
Cognitive Neuroscience, 26 (4), 810-824.

Shin, Yeonsoon, Hye-young Kim, and Sanghoon Han (2014), "Neural correlates of social perception on
response bias,” Brain and Cognition, 88 (1), 55-64.

WORKING PAPERS

Kim, Hye-young, and Oleg Urminsky, “The different roads not taken: Considering dissimilar alternatives
motivates goal persistence,” revise and resubmit, Journal of Marketing Research.
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Kim, Hye-young, and Ann L. McGill, “Two minds meeting in the middle: how humanlike technologies lead
to dehumanization of people,” under review, Journal of Consumer Research.

Kim, Hye-young, and Ann L. McGill, “Doing good to things, then bad to people: When
anthropomorphism makes people selfish,” manuscript available upon request.

SELECTED RESEARCH IN PROGRESS

"Technology increases consumer preferences for experiential (vs. material) purchases,” with Ann L. McGill.

"Consumer reactions to financial advice from robo-advisor: the effect of humanized vs. computerized
voice”, with Rebecca Chae.

"When and how using Als (vs. human experts) helps people initiate and persist in their goals,” with Ann L.
McGill.

“The role of entitativity and task type on competence evaluation,” with Reid Hastie and Ann L. McGill.

HONORS AND AWARDS
Graduate Student Travel Award, SPSP 2018
Travel Award, Psychology of Technology Preconference at SPSP 2017
The John and Serena Liew Fellowship, Booth School of Business 2014-2016
Doctoral Fellowship, Booth School of Business 2014-2019
National Graduate Research Scholarship 2012
BK21 Scholarship, Korea Ministry of Education and Human Resource Development 2011-2013
Best Student Paper Award, National Foundation for Humanities and Social Sciences 2008
High Honors Student Scholarship, Yonsei University 2007, 2008
Highest Honors Student Scholarship, Yonsei University 2006

CONFERENCE PRESENTATIONS

Kim, Hye-young, and Ann L. McGill (2019), “Two minds meeting in the middle: how technologies leads to
dehumanization,” Paper presented at Association for Consumer Research, Atlanta, GA.

Kim, Hye-young, and Ann L. McGill (2019), “Two minds meeting in the middle: how technologies leads to
dehumanization,” Paper presented at American Psychological Association Technology, Mind, and
Society, Washington, DC.

Kim, Hye-young, and Ann L. McGill (2019), “Two minds meeting in the middle: how technologies leads to
dehumanization,” Paper presented at Society for Consumer Psychology Boutique Conference on
Consumers and Technology, Montreal, Canada.

Kim, Hye-young, and Ann L. McGill (2019), “Two minds meeting in the middle: how technologies leads to
dehumanization,” Paper presented at Psychology of Media and Technology Preconference at
SPSP, Portland, OR.

Kim, Hye-young, and Oleg Urminsky (2018), “The different roads not taken: Considering dissimilar
alternatives motivates goal persistence,” Paper presented at Association for Consumer Research,
Dallas, TX.
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Kim, Hye-young, and Ann L. McGill (2018), "Minions for the rich? Financial status changes how people
see products with anthropomorphic features,” Paper presented at American Psychological
Association Technology, Mind, and Society, Washington, DC.

Kim, Hye-young, and Ann L. McGill (2018), “After helping our fellow beings: Moral licensing after acting
good toward anthropomorphized targets,” Poster presented at Society of Personality and Social
Psychology, Atlanta, GA.

Kim, Hye-young*, and Oleg Urminsky (2018), “Want to stick to your goal? Think about dissimilar
alternatives that you have foregone,” Paper presented at Society of Consumer Psychology, Dallas,
TX. *session chair for Goals and Motivations: You Can Do It/

Kim, Hye-young, and Ann L. McGill (2017), "The effect of financial status on consumer-perceived
anthropomorphism and evaluation of products with marketer-intended human features,” Paper
presented at Kellogg-Booth Student Symposium, Chicago, IL.

Kim, Hye-young, and Ann L. McGill. (2017), “The effect of financial status on commercial treatment
expectation and evaluation of targets with anthropomorphic features,” Paper presented at
Midwestern Psychology Association, Chicago, IL.

Kim, Hye-young, and Ann L. McGill (2017), “"Anthropomorphism for the rich? The effect of financial status
perception on evaluation of humanlike products,” Paper presented at Psychology of Technology
Preconference at SPSP, San Antonio, TX.

Kim, Hye-young, and Ann L. McGill (2016), “You are not really helping me! Perceived financial status and
preference for anthropomorphized products,” Poster presented at Society of Judgment and
Decision Making, Boston, MA.

Kim, Hye-young, Yeonsoon Shin, and Sanghoon Han (2013), "You will like it as much as it hurts: interplay
of striatum, dorsal anterior cingulate cortex, and insula,” Poster presented at Cognitive
Neuroscience Society, San Francisco, CA.

Kim, Hye-young, Yeonsoon Shin, and Sanghoon Han (2012), “Modulatory effect of consideration set size
and contrast on choice satisfaction,” Poster presented at Society for Neuroeconomics, Miami, FL.

Yeonsoon Shin, Hye-young Kim, and Sanghoon Han (2012), “Neural substrates of learning about
response bias,” Poster presented at Society for Neuroeconomics, Miami, FL.

Yeonsoon Shin, Hye-young Kim, and Sanghoon Han (2012), “First impression matters: the influence of
initial impression on reversal learning,” Poster presented at Cognitive Neuroscience Society,
Chicago, IL.

Kim, Hye-young, Yeonsoon Shin, and Sanghoon Han (2012), "Being another person to be future-minded:
common neural substrates of perspective-taking, prospective memory, and intertemporal choice,”
Talk given at Annual International Conference on Cognitive and Behavioral Psychology,
Singapore.

Yeonsoon Shin, Hye-young Kim, and Sanghoon Han (2012), “The devil take the hindmost: an
investigation of reducing delay discounting of negativity,” Talk given at /nternational Conference
on Cognitive and Behavioral Psychology, Singapore.

TEACHING EXPERIENCE

Teaching Assistant, The University of Chicago Booth School of Business, Chicago, IL
“Marketing Management,” Executive MBA, London | Hong Kong
Professor Pradeep Chintagunta & Sanjay Dhar (2019)
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“Managing in Organizations,” Full-time MBA, Chicago
Professor Ann L. McGill (2016, 2017, 2018)

“Negotiations,” Full-time MBA, Chicago
Professor Linda Ginzel (2018)

"Leadership Capital,” Executive MBA, Hong Kong

Professor Linda Ginzel (2018)

Lecturer, Yonsei University, Seoul, Korea

"Experimental Methodology of Psychology,” Undergraduate

Professor Sanghoon Han (2012)

Guest Lecturer, Yonsei University, Seoul, Korea

"Psychology of Learning and Memory,” Undergraduate

Professor Sanghoon Han (2011)

PROFESSIONAL AFFILIATIONS

Association for Consumer Research (ACR)
Society for Consumer Psychology (SCP)

Society for Judgment and Decision Making (SJDM)
Society for Personality and Social Psychology (SPSP)

REFERENCES
Ann L. McGill Reid Hastie
Sears Roebuck Professor of Behavioral Science Ralph and Dorothy Keller Distinguished Service
and Marketing Professor of Behavioral Science

University of Chicago

Booth School of Business

Phone: (773) 702-7448

Email: ann.mcgill@chicagobooth.edu

Oleg Urminsky

Professor of Marketing and True North
Communications, Inc. Faculty Scholar
University of Chicago

Booth School of Business

Phone: (773) 834-4710

Email: oleg.urminsky@chicagobooth.edu

University of Chicago

Booth School of Business

Phone: (773) 834-9167

Email: reid.hastie@chicagobooth.edu

Adam Waytz

Associate Professor of Management and
Organizations

Northwestern University

Kellogg School of Management

Phone: (847)-491-8074

Email: a-waytz@kellogg.northwestern.edu




