
MARKETING
ACTION
LEARNING
PROJECTS
The MSc Marketing is a one-year programme providing an
analytical, business-focused curriculum to develop each student’s
skills as an innovative and strategic marketer. The programme’s
core courses bring learning from the latest research into the
classroom, giving a well-rounded, critical analysis of consumer
behaviour and data analytics in the context of real business
challenges. Students gain an in-depth understanding of consumer
markets based on cutting-edge research and insights in human
behaviour. They develop their talent and expertise in data analysis,
enabling them to take a strategic approach to designing and
developing marketing campaigns. 

The Marketing Action Learning Project (MALP) provides students
the valuable opportunity to analyse and solve a real-world marketing
issue within an organisation, bringing together learning across all
courses in their Master’s programme. 

Gain access to independent research and analysis on a practical issue of  importance to your organisation

To sponsor a project, email: dom.be@lse.ac.uk

http://lse.ac.uk/


 

New Products & Innovations
Segmenting, Targeting & Positioning
Strategies
Digital Marketing (Internet & Social
Media) & Analytics
Assessing Consumer/
Buyer/Customer/Individual
Behaviour
Advertising, Promotions & Branding
Pricing
Customer Satisfaction
Distribution strategies, including
exploring various channel
economics and digital/direct to
consumer distribution strategies
Assessing CLV (Customer Lifetime
Value) Models in order to analyse
the financial viability of new
product/service idea
Assessing feasibility studies of the
firm’s larger environment, involving
competition, context (social,
technological, economic, legal and
political), collaborators and
company fit issues

The issues highlighted below are
equally applicable to not-for-profit,
public service and governmental/
public policy entities:

a) Company presentation (required but not assessed)
b) Final report (assessed)

Format of Project Report
The report should be a maximum of 5,000 words, excluding tables,
appendices and figures. It should broadly consist of the following
sections:
Section 1: Problem Definition
Section 2: Research Approach & Design
Section 3: Research Instrument(s)
Section 4: Data Collection
Section 5: Data Analysis
Section 6: Results & Visualization
Section 7: Recommendations & Conclusions

 
How will students be assessed?

The quality of the report will be assessed on the following grounds:
a) Appropriate applications of theories,

frameworks and tools
b) Appropriate and rigorous analysis

c) Clearly formulated recommendations
 and conclusions 

A group of approximately
5-6 students will be
assigned to a particular
organisation/project, with a
sponsoring contact from
the company and a
Academic Supervisor/
Faculty Coach from the LSE.

Students will research
the marketing strategy and
tactics of the sponsoring
company. Any additional
specific topic or challenges
that the sponsoring contact
would like investigated
can be agreed with the
student team.

Students will present
their research findings to
the company between July
and August. Projects take
place every year between
April – August with final
reports due in August.

Process and next steps

Example projects Student deliverables

Do sponsors need to supply company data?
It is ideal if firms are willing to either (a) provide access to company data (even if in a disguised format) or (b) provide access

to representative customers from whom data may be elicited (or very closely guide the selection of the same). This is to
ensure that the quality of the “data” (on the basis of which the student teams would be making their recommendations) is

reasonably high.



Wednesday 16 August 2023
Final report/business project due to

academics
(available to Sponsors on request)

Thursday 3 March 2023
Project proposals / briefs due

Timeline 2022-23

Week commencing 3 April 2023
MALP launch session & student teams

allocated to projects

10 - 21 April 2023: Company Sponsor + student group introduction meeting. Project begins.

Sponsors Students

May - June 2023
Recommended data collection period for students

Thursday 6 April - Wednesday 12 April 2023
LSE Easter Closure

17 July - 4 August 2023: Students present to Sponsors

Week commencing 3 April 2023
Students contact company Sponsors. Research phase of project begins. 

Mid May - mid June 2023
Students' exam period (dates to be confirmed)
Students may be less available

LSE Summer Term & Exam Period



 

What makes a successful project?
The best topics for an applied research project are those that are important for the Sponsor but not urgent. 
A team of students with access to LSE’s research resources and academic supervision can achieve sufficient depth and
independence of analysis to kick-start further action and debate on these sorts of topics within the Sponsor's organisation.

The most successful projects are those that set clear and realistic research goals, and provide sufficient guidance and
assistance with the project particularly in facilitating access to the necessary data.

Are there any costs involved for sponsors?
There is no charge to companies for sponsoring a project. Students do not receive pay for completing work on the project, nor
do they have any budget provided by LSE for these projects. We appreciate students may need to travel to their Sponsor/clients
for kick-off meetings or the presentation so we recommend keeping this to a limited number given their expense or to allow
them the option to join virtually in order to be inclusive.

If more expensively produced reports are needed or for a larger quantity of contacts, we ask the Sponsors/clients to cover the
cost of production e.g. printing. Similarly, whilst infrequent travel within London is to be expected, it would be appreciated if
Sponsors could cover the cost of more exceptional travel such as trains to locations outside of London if it is needed.

How can I best support students as a Sponsor? 
We expect the students to take full responsibility for leading, planning and executing their project as this is essential to their
learning. The most important aspect for you as Sponsor is to clearly define the problem you wish to investigate and then
remain open to the students' suggestions on how best to find the answers/solutions you need. It is also crucial that you
support them in gaining access to data sources e.g. providing necessary internal data and helping them reach potential
interviewees or questionnaire respondents.

How regularly do you expect us to be in contact with the students? 
While we expect students to be working independently on this project, we hope Sponsors are flexible and keen to provide
students the support they need. The ideal amount of contact really depends on the organisation and project demands. Many
groups meet/have a call with their Sponsor once every fortnight or more regularly if there are particular things that need to be
set up at the start. We suggest establishing a structure in your kick-off meeting that works for you as Sponsors as well as for
the needs of the project.

Are we expected to have any contact with their Academic Supervisor / Faculty Coach?
The Academic Supervisors provide support to students for the assessed final report/research for the project and likely will not
be in contact with your side. We hope Sponsors can communicate easily with LSE for these projects and with one point of
contact so if there are any issues, please let the LSE Employer Relations Manager know and we can follow up directly with
academics and students, connecting you if necessary.

Do the students need to have the ability to work in the UK in order to work on our project? 
Students are NOT employed during the project. The project is part of their academic curriculum and therefore covered under
the provisions of their student visas. The project does not constitute an internship either, it is purely a research collaboration.

How do students list these projects on their CV or LinkedIn?
Students have been informed that their project experience should be noted on their CV/LinkedIn as part of their education
rather than work experience. We have requested that students should not use job titles such as ‘consultant’ or the company
logo on any material that may be construed as employment.  


