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Welcome to the inaugural issue of The Intercultural
Edge: Communication, Business and Al, the flagship
biannual briefing of the International Research Hub
on Intercultural Communication, Business and Al.
Designed as a research-plus-practice publication,
the briefing translates cutting-edge scholarship into
actionable insights for executives, policymakers,
educators and technologists working at the intersection
of culture, commerce and technology. It is fully bilingual
(English-Chinese) and aligns with the Hub’s three
pillars: Intercultural Communication, Business, and Al.

Why this first theme

Our debut focuses on “Politeness in the Digital Age.” As
global collaboration moves to email, messaging apps
and Al-mediated tools, tiny choices in tone now carry

outsized consequences for trust, reputation and deal

outcomes. This issue shows how politeness operates
across platforms — and what leaders and designers can
do to prevent “tone loss” from derailing relationships.

Who it's for — and how to use it

Executives can apply the checklists to de-risk market
entry and negotiations; policymakers can adapt
protocols for digital-first diplomacy; educators can
fold the materials into courses and faculty
development; and Al builders can turn the politeness-
retention audit into product metrics. Each issue
blends evidence, cases and tools you can deploy
immediately in your workflows.

We hope this first briefing equips you with practical
language for respect in digital channels — and a
sharper edge where culture, business and Al meet.

Dr Catherine Hua Xiang

East Asian Languages Co-ordinator
and Programme Director, BSc
International Relations and Chinese

Language Centre, The London School
of Economics and Political Science

UK Director, Confucius Institute
for Business London
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FRAR | HFHARN LR IS EARK S R3S

Editorial Lead Insight | When ‘politeness’ gets lost in translation: navigating respect in the digital age
RRROITIFENHIFE LIRS, RENFHAE /@R LR S, XERTEE B RSRE
ZIEXRR, HFEBEATBENAELE “BFNRAS . FE T RE ERHENHF AN S B2 E,
This opening essay by our founding editor Dr Xiang contrasts high- and low-context cultures, exploring how
digital communication reshapes the expression of politeness and how Al technologies redefine what it
means to show respect. It invites readers to reflect on the evolving etiquette of the digital age.

MUK | Al TUE1E, BREERR K 15?

Case in Point | Can Al write the letter, but say “No” for you?

RANDET —IEALE Al 5 ATHELMHGES AT, FRR BN AEEER Al BB EES
BemHA %,

A comparative study shows the difference between Al-generated refusal and human refusal emails. It provides
insights on how to use Al more effectively in generating refusal emails in business.

MRET | ALERSESIRGEENEIERR

Evidence in Review | Evidence on Al writing and trust in the workplace

A= BRI T ATSEERZ/DEFHNN A, XF Al BIENEEES R T2 B EMEIRRI MM,
FABUER A RHFTNEREAE,

This section reviews how Al-assisted writing is changing workplace communication — especially its impact on
authenticity and trust between leaders and employees — and offers perspectives on adopting Al with care and intention.

BEHE | ALRMARINFE RGN —IIXNBA vs ASEHUF

Education Spotlight | How does politeness shape students’ perception on feedback — chatbot vs human teachers
XERTALSES T E RIFFIEA, LERFEN Al 5 ALHINENNRERS, HRAHEEBENFEEH
FPHREERARSG A

An experiment with 284 students shows polite wording boosts perceived benevolence and communion

for both chatbots and teachers, but politeness alone cannot close the trust gap with humans. Best practice:
pair polite chatbot feedback with timely teacher follow-up.

FRERIE | Al BHEPRIILIR . — TR FREHAR

Data Spotlight | Politeness in Al translation: an exploratory study

FEE 2 TR T A BFPILRRENRREERR, RERERAEESBOES XA HERI,
FARKMRFTIRE S A,

This section presents an exploratory look at how Al translation systems handle tone, honorifics and cultural
nuance, offering directions for further study and refinement.

E=531Lf | Language and culture corner

FEBBRER" BOE” IE TIE T THRE ERNE IMLHRRE, BRIaEEFENMY ZERUEER
NEESHEMD, BB R EEREESHTRIXEE,

This corner highlights flve common expressions of politeness in Chinese, showing how subtle word choices
convey respect and humility, and inviting readers to reflect on the cultural warmth behind language.

F5&EHEIR | Further Reading

MECEARHMY(Harmony in Differences, 2026) — X ABRIA R R, BENREEIRIC SR 2 BB B RIERE.
This preview introduces Harmony in Differences (2026) and related research, encouraging readers to connect
academic insight with real-world practice.
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When “politeness” gets lost in
translation: navigating respect

in the digital age

By Dr Catherine Hua Xiang

Kmdly reply w1th|n this week

-wo

The two-letter deal breaker

A British executive recently sent what she thought
was a straightforward confirmation to her Chinese
business partner: “OK”

Two letters. No greeting, no closing, no “thank you”
In London, this represented efficiency — crisp
confirmation without unnecessary elaboration. In
Beijing, it landed as dismissive, even disrespectful.
The relationship cooled, and a multi-million-dollar
joint venture stalled for weeks.

This micro-moment illustrates a macro challenge
facing global organizations today. As business
communication increasingly moves through digital
channels — email, messaging platforms, and
Al-mediated translation — the stakes for cross-
cultural politeness have never been higher. Without
facial expressions, vocal tone, or shared physical
context, microscopic linguistic choices carry outsized
weight in building or breaking trust across cultures.

Let's cut to e
the chase “‘\\\ \\{\ W \“. \\\ W\ \\\|

Hi James

S—

Please review the file

Bottom line

The cultural context divide

The challenge stems from fundamental differences in
communication architecture. High-context cultures
like China embed meaning in relational signals,
shared history, and indirect cues. Low-context
cultures like the UK and US prioritize explicit
information transfer and task-oriented efficiency.

Recent research in digital discourse reveals that
these cultural patterns don't disappear in virtual
environments — they're amplified. High-context
communicators compensate for lost contextual cues
by intensifying relationship-maintenance behaviours:
elaborate greetings, multiple expressions of
gratitude, and careful attention to hierarchy
markers. Low-context communicators, meanwhile,
may interpret these as inefficient or performative.

Studies of cross-cultural video meetings show that
reduced turn-taking opportunities and poorly timed
interruptions correlate with measurably lower
rapport scores — even when task completion
remains unaffected. This suggests that rhythm,
timing, and conversational flow function as critical
politeness signals in hybrid work environments, with
cultural misalignment creating invisible friction that
erodes long-term collaboration effectiveness.
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Digital politeness across platforms

Email communication patterns

Chinese business emails typically open with formal
honorifics (“B#AYER”) and close with
relationship-nurturing phrases (“f¢/& T1EIRF]").
British counterparts favor functional efficiency:

“Hi James” and “Best.”

The frequency of gratitude expressions differs
markedly. British writers typically thank once per
exchange; Chinese writers may express thanks
multiple times within a single thread to maintain
relational warmth and demonstrate reciprocity.
Neither approach is inherently superior, but
misunderstanding these patterns can signal
disrespect where none was intended.

Messaging applications

On WeChat, emoji and sticker usage serves
pragmatic functions beyond mere decoration. A
simple smiley or “#1151” sticker can transform
potentially harsh directives into collegial requests.
However, equivalent emoji usage in British
WhatsApp business contexts may be perceived as
unprofessional or inappropriately casual.

Voice messages present another cultural
divergence. In Chinese business contexts, voice
notes convey sincerity and personal investment. In
British professional settings, unsolicited voice
messages can feel intrusive unless explicitly agreed
upon in advance.

The Al translation problem

Artificial intelligence tools systematically diminish
politeness nuance in cross-cultural communication.
Consider how “ FRII&” — a phrase that acknowledges
imposition while making a request — typically
reduces to the stark “Please” in machine translation.
The original expression conveys humility,
recognition of the recipient’s effort, and relationship
awareness. The translated version strips away

these layers, leaving only the functional directive.

Current research indicates that politeness loss
rates exceed 40% in Chinese-English Al translation,
with particularly severe degradation in honorific
systems, indirectness markers, and tone calibration.
Large language models, despite their impressive
fluency, demonstrate persistent brittleness in
pragmatic competence — the very skills required

for culturally appropriate communication.

This technological gap creates a dangerous illusion:
conversations appear to flow smoothly while underlying
relationship damage accumulates undetected.

Strategic implications

For business leaders

Revenue at stake extends beyond individual deals.
Repeated tone misalignments create cumulative
reputation damage that can lock organizations out
of entire markets. Direct communication styles that
work domestically — phrases like “Let’s cut to the
chase” or “Bottom line"— can systematically
undermine trust-building in relationship-oriented
business cultures.

For policy makers

Diplomatic miscommunication risks multiply in
digital channels. A single mistranslated softening
phrase can derail months of careful negotiation.
Traditional diplomatic protocols developed for
face-to-face interaction require urgent adaptation
for digital-first international relations.

For educational institutions

Students entering global workforces need explicit
training in digital politeness variation. Current
curricula address spoken politeness but largely
ignore the distinct challenges of maintaining
respect across cultures in text-based and Al-
mediated communication.

(14

Politeness loss rates exceed
40% in Chinese-English Al
translation.
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The ability to maintain
respect across cultural
boundaries represents both
competitive advantage and
diplomatic necessity.

Implementation framework

For organizational leaders

1 Implement cultural calibration protocols:
Require relationship-building language before
task-focused content in international
communications

2 Deploy cultural intermediaries:
Use bicultural team members to review critical
external communications

3 Audit Al communication tools: Regularly
assess whether translation and Al writing tools
preserve intended politeness levels

For technology developers

1 Preserve politeness markers: Modify training
datasets to maintain cultural courtesy indicators
rather than optimizing purely for brevity

2 Enable contextual translation: Develop systems
that adjust formality and politeness based on
cultural context and relationship dynamics

3 Provide user control: Offer explicit formality and
politeness settings rather than defaulting to
neutral register

For policy and education

1 Update diplomatic protocols: Establish guidelines
for digital communication that account for
cultural politeness variation

2 Integrate digital politeness training: Include
cross-cultural digital communication
competencies in international business and
diplomatic education programs

3 Support research initiatives: Fund studies
on Al's impact on cross-cultural relationship-
building to inform evidence-based policy

The Intercultural Edge: Communication, Business and Al | Editorial Lead Insight
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The path forward

In an increasingly connected yet digitally mediated
world, the ability to maintain respect across cultural
boundaries represents both competitive advantage
and diplomatic necessity. Organizations that master
this balance will build stronger international
partnerships, avoid costly misunderstandings, and
create more inclusive global teams.

The solution requires both technological
sophistication and cultural intelligence: Al systems
that preserve rather than flatten politeness, leaders
who understand that efficiency without relationship-
building is ultimately inefficient, and educational
systems that prepare the next generation for
nuanced global communication.

As digital channels become the primary medium for
international collaboration, those who navigate cultural
politeness with skill will find themselves with a
crucial edge in building the trust that makes
complex global partnerships possible.

7
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Can Al write the letter, but say
“No” for you?

Refusals are among the most difficult tasks in
business communication: one must be clear while
maintaining relationships. Wilson and Rose (2025)
compared refusal emails generated by ChatGPT3.5
and Gemini with those written by humans. The
study focused on two scenarios: turning down a
colleague or manager's request to cover a workshop,
and refusing a client’s request to exceed participant
limits, each adapted to different audiences.

Thirty-six business English and professional skills
instructors participated, with one to 25 years of
teaching experience (median 12.5). Most were
based in Asia (81%), with others in Europe (11%),
the Middle East (6%), and Central America (3%). In
blind assessments, they rated clarity, credibility, and
connection, and judged whether texts were human-
or Al-written.

Results showed that Al-generated refusal emails
tended to be formulaic, lacking empathy and
cushioning strategies. Structurally, Al tools were
more likely to present the refusal before providing
explanations, whereas human writers followed a
more indirect order that aligns with business
communication norms. Over two-thirds of raters
correctly identified Al texts, primarily citing their flat
tone and lack of contextual detail. Scoring results
revealed that human-written texts received the
highest ratings, Gemini texts were rated significantly
higher than ChatGPT, and the difference between
Gemini and human texts was not statistically
significant — indicating that Gemini’s output was
closer to human writing quality overall.

Implication: Al can draft refusals efficiently, but
human revision is essential — adding personal
details, empathy, appropriate wording, reasons or
alternatives, and a positive closing — to preserve
both clarity and rapport.

AIRTLUE (S, (BEEBIRS “F15?
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Reference: Wilson, W., and Rose, H. (2025). A genre, scoring, and authorship analysis of Al-generated and

human-written refusal emails. Business and Professional Communication Quarterly. Advance online publication.

SE W Wilson, W, Rose, H. ATEREAEMS ATIESELHHE AR ITDEEESHOIT]. &

SERWEEET, 2025, &M AE
doi.org/10.1177/23294906251322890
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Evidence on Al writing and
trust in the workplace

Al-assisted writing can enhance professionalism
while potentially weakening interpersonal trust.
Peter W. Cardon and Anthony W. Coman (2025)
examined how different levels of Al involvement
influence employees’ perceptions of messages sent
by their supervisors. The study surveyed 1,100
working professionals. Participants were randomly
assigned to eight scenarios varying by sender (self
vs. supervisor) and level of Al support (low, medium,
or high — with or without detailed prompt). They
evaluated a congratulatory email on message
authorship, communication effectiveness, relational
impact, writer characteristics (professionalism,
sincerity, caring, confidence), and comfort with Al use.

Professionalism ratings remained consistently high
across conditions (68.8%-94.9%). However, higher
levels of Al use by supervisors significantly lowered
perceptions of sincerity (to 39.7%), caring (32.6%), and
confidence (53.9%). When Al generated more than
30-50% of the message, many respondents no
longer believed their supervisors were the true
authors. Open-ended responses showed participants
valued Al's efficiency and clarity but found relational
messages less sincere and more impersonal. While
acceptable for routine or factual communication,
heavy Al involvement was viewed negatively in
contexts requiring warmth or appreciation.

Implication: Al can enhance clarity and
professionalism in workplace communication,

but overreliance may undermine trust and
authenticity. Excessive Al use can make messages
feel detached, prompting employees to doubt the
sender’s sincerity and engagement. A balanced
approach — using Al to support structure and
language while preserving the human voice - is
essential to maintain both efficiency and genuine
interpersonal connection.
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References: Cardon, P. W., and Coman, A. W. (2025). Professionalism and trustworthiness in Al-assisted
workplace writing: The benefits and drawbacks of writing with Al. International Journal of Business

Communication. Advance online publication.

BE 38k Cardon PW, Coman AW. Al 3B ERIZ S ERAV L Wt SEERR £ Al BIERRB S5 ERJ]. EfF

B EREHRT, 2025. FEA& MR R
doi.org/10.1177/23294884251350599



https://doi.org/10.1177/23294884251350599 

Educational spotlight | The Intercultural Edge: Communication, Business and Al

BEHE | (ExXans ai-ml ATZR)FFFHSTER

How does politeness shape

- i SRANMAIBZINE 7 I A R
students' perception on feedback - ALERANMRI R 2 3 = IE Y =k
Chatbot vs human teachers —IR#NBEA vs ASLH

LRAEFEX Al RGN PREBRIF

Politeness plays an important role in how students
F3oBrummernhenrich. Paulus #1 Jucks (2025) F#

perceive Al feedback. Brummernhenrich, Paulus,

and Jucks (2025) examined whether polite wording AT AIMERARBEAFENIINEN
increases students’ perceived trustworthiness MBI RIBEVEERK AT B DREdE/ )N
of feedback for both chatbots and human teachers, EZENETERMABRERTIES XNEN
and whether politeness can narrow the gap AIEMFEER T WM AZE MRS ZohEHE
between them. The study focused on how language BRI RV

style shapes students’ perceptions of expertise, AFISSRA 2 X 2 WikiaSuiei8it, 15 284
benevolence, integrity, agency, and communion. Gk B St E A S IO he T
A 2 x 2 between-subjects experiment was KEIR 22—, BINTE N RIFEFRR GEUMSIIX
conducted with 284 university students. Participants M2 A) 51IEE XN RLRBLEE) (TAL3R s H
were randomly assigned to one of four short writing N, B R3E Politeness: Some Universals in
feedback texts, varying by feedback source (teacher Language Usage (Brown & Levinson, 1987) #4557
vs chatbot) and language style (polite vs bald-on- 2BR, W AT F R R AT T EE
record). In the polite condition, face-threatening ST, E BRI A SMEM . T TE 62%
acts were adjusted using Brown and Levinson's B AR — 30 TR R RIS, S R iR
(1987) politeness strategies, while in the direct BRI S L4 RE (B M2 RS R4
condition, the same messages were given without ENAERE (RN EERRM) SH1T T 385

polite redress. Sixty-two percent of the text remained

identical across conditions. After reading, students SRR, ARERBRA T HCREENH
rated the feedback giver's epistemic trustworthiness REMERYRRAD, MEZRFOERA T s MERVEA
(expertise, benevolence, integrity) and social BMETE AR ALIRRIARY, BRSNS
cognition dimensions (agency, communion). FIFRNBAEZWEFIRMEFERLNEE

&5 Xin Bt RAEIR SRR R M A, BE

Results showed that polite language increased - » R :
P guad EERRUAALS Al 2 ISR,

perceptions of benevolence and communion,

whereas direct language increased perceived agency. ARBER AR RAREILIIRAZ AR R
Human teachers were rated as more benevolent than iR BUB RS R, IR A W A R
chatbots, even when chatbots used polite wording. MERRRED SAT, N EALSR T 2B ImEZ 8=
There were no significant effects on expertise or EEZAIZALREN R AR B ST G4 A
integrity. These findings indicate that while politeness LS, e E AT EHE R IEDEITSWE
enhances warmth and benevolence, it cannot fully 5 A\PREtLE,

close the trust gap between humans and Al.

Implication: Politeness helps chatbot feedback
sound warmer and more supportive, improving
students’ perception of benevolence and communion.
However, politeness alone does not replace the
relational trust between teacher and student.
Combining polite chatbot feedback with teacher
follow-up may provide both clarity and relational
connection in educational feedback.

References: Brummernhenrich, B., Paulus, C. L.,
and Jucks, R. (2025). Applying social cognition to
feedback chatbots: Enhancing trustworthiness
through politeness. British Journal of Educational
Technology. Advance online publication.

S E 3@k : Brummernhenrich B, Paulus CL, Jucks R.
BHINNRN AT RIGERNEA DB ALSRRAE
ER[J]. REEERARAT, 2025. FELM TR .
doi.org/10.1111/bjet.13569
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Politeness in Al Translation:
an exploratory study

This study investigates politeness retention in Al
translation within cross-cultural business
communication, focusing on whether Chinese
business politeness phrases preserve their
functions when rendered in English. The dataset
comprised 50 phrases frequently used in Chinese
business settings, covering requests, thanks, and
closings, translated by ChatGPT, DeepSeek, and
Google Translate. Outputs were scored on a
three-point scale: 0 = no politeness feature, 0.5 =
partial, 1 = full retention. Politeness features
included hedging (e.g., could, might, etc.), deference
(e.g., kindly, would appreciate, etc.), thanks/
apologies, closings (e.g., best regards, etc.),
expectation expressions (e.g., look forward to, etc.),
and notices (e.g., for your records, etc.). For
requests, both hedging and thanks/deference were
required for full credit. Results show ChatGPT
achieved the highest politeness retention (73.5%),
followed by DeepSeek (64.7%) and Google Translate
(50.0%). Limitations of this study include the small
dataset, reliance on keyword-based coding, and the
fact that the politeness retention model was
generated with ChatGPT, which may introduce bias.

14

The dataset comprised

50 phrases frequently used in
Chinese business settings,
covering requests, thanks,
and closings.

ZEIRERS T 50 M ESIR
e BANRIAIEE, BE TR
B ERIBEFANS 99

58
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Figure 1. Politeness Retention in Al Translation
(n =50)

L. AIBIEPALIRRBERXLL (n=50)

_
o
o

©
=}
I

N
o

Retention rate / 1LIR1REBEE %
S S

o

ChatGPT Deepseek Google
Translate

Note: Retention = the extent to which the English
output preserves the original politeness function
RBR=230F W FEPALIRIIRERI R E
=E

Al BERBALER | — TR RIS

KA FE Al BHFEBE X ES/AEFILIR
REENFRIN, EEERPNEHSILIFDEIFNK
KX EEERBREBILRIEE A RN RAFE
5= E LAY 50N LIRS, BB AR E
1 EESTIES, ChatGPT. DeepSeek Al Google
Translate #1%,

B =TS0 DATALIRER, 0.5 94
HHRE, 1 DNTERBARERTIEEMN
38 (4 could. might %) < BEF (40 kindly< would
appreciate 55) . BU§l/BU . EREMIB HRFRIA N
IR7RIE (80 for your records ) o fEiEREH, B F
BB A& B S B08/BEA T #H5

ZERET, ChatGPT Bt R B ERS
(73.5%), DeepSeek A 64.7%, Google Translate
AR (50.0%). AR R IRMETE FHHAB IR,
HITE ¥ X #38, BALSRIRE BT R A
ChatGPT 25K, FJBEFTEfRE.
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15E Xt

WO ENES SXAE!

AXE, fF S5 AREAEIR T T <AL B
PSOEACFRE S e L2 RN E RAIALSR A
1B, FMIEERIREE, EBIETE BT ENE
KB,

Chinese term
“gq” (k‘eqi)

kegi centers respect, modesty, relational warmth.

i
15N

Example:

“BEMIZ” (méafan nin)
Self-lowering request that acknowledges imposition.

Example: FRTIEEZXX M. (Mafan nin

“IRiF” (Fanqing)
High-politeness request marker in formal writing.

Example: [IIEZAREAREE., (Finging bénz

“4TIRIZT” (dardo nin le)
Pre-apology showing respect for time.

Welcome to the Language and Culture Corner,
where you will be introduced to useful Chinese
words and expressions related to the theme of
the briefing. Below are five commonly used
politeness expressions in Chinese, along with
explanations on how to use them.

English term

“polite/ politeness”
English “politeness” is more procedural and clarity-
oriented.

XEST! (Nin taikegile!) You are too polite!

“please”
“Please” lacks the same self-effacing nuance.

shénhé wénjian.) Please review the file.

“kindly”
“Kindly” can sound archaic or brusque if misused in EN.

hou nei huifu.) Kindly reply within this week.

“sorry to bother you”
EN is common but less self-effacing.

15

A

Example: Tt

T, BB NI, (Dardo nin le, xiang gingjiao gé wenti.)

Sorry to bother you. May | ask a question?

“REFER” (bu hao yisi)
Softens intrusion with self-conscious modesty.

“sorry/excuse me”
EN is briefer, more transactional.

Example: FFEE, g5 AMSFIS? (BU hdoyisi, néng zhanyong lidng fénzhong ma?)
Sorry, may | take two minutes?

s EARES.

You are too polite!

Kindly reply within this week.

Sorry, may | take two minutes?

N TiTEE,
S FAT 59 S0
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Book - out soon:

Xiang, C. (2026). Harmony in Differences:
An Introduction to Politeness in Intercultural
Communication with China. London: LID Publishing.

This is the second title in the “Navigating China”
series of books written by leading experts in the
field of international business and cross-cultural
communications. The book examines the importance
of “politeness” when communicating and doing
business in China, and what you should and should
not do to make your experience a success.

In the business world, politeness is more than just
social etiquette — it's a cornerstone of success.
Relationships are at the heart of business, and
politeness acts as the glue that keeps those
relationships strong. However, the way politeness is
expressed can vary significantly across cultures,
particularly for foreigners doing business in China.
Politeness in China is deeply rooted in respect for
hierarchy, relationships and cultural traditions. A
simple business request in the West might be direct
and efficient, but in China, it often requires more
careful consideration of tone, humility and relational
context. This book will help anyone doing business
in or with China to navigate the hidden traps and
understand how politeness works across cultures,
which can then be the key to new opportunities.

Journal article

Spencer-Oatey, Helen, and Daniel Z. Kadar.
“Managing Politeness across Cultures.”

In Intercultural Politeness: Managing Relations
across Cultures, 195-316. Cambridge: Cambridge
University Press, 2021.

Harmony in
Differences

]
[t Sy

e stherine |ins Xisng

#iH-EP¥E R

T, Rk XU RFEPHFEILRARS
iB[M]. f£3: LIDHkR#t, 2026.

(RPRIDZ2GEATEN RIEBHHE
7, BEFRE S5 B XA TURBINE T 5%
B ABRN T HEFERASEmIE R LR
BN, UURMBLEITAESRRE, ML 28
%, MNMBNETELEEIS .

EBE S, ALY, ERATIRY
B0 NIrX R E2BWEIZL, MALSRIEZ4
AR RBIRBUA T FAM, NES IS FLIRATRIA
AAFEEREES, LHEN TEFEZBH/I
EAME B2t EHE, AR RERT WF
RRBREEAXUNEE AT, — MNERAY
AV SSIEREILIEE 7 8 BRKE mEFE,
AEFEEABBENE S RO SE UK FR

de =
B o

ABREFIEETESS FEHF R SH
A RSB SR E I, RNERE XU ERT
BUFLERR I, AT X BALE, FEE @A
RIS,

HATIIEC

Helen Spencer-Oatey, Déniel Z Kadar. B fbAL55R :
BXHYXANEIER: BEXWALREIR. GIFT: QUi
RF Hhktt, 2021: 195-316.
doi.org/10.1017/9781316810071
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