LSE Eﬂcerﬁ: L?:igations

Department of Media and Communications public lecture

The Creative Economy: invention of a global
orthodoxy

ProfessorPhilip Schlesinger ProfessorAngela McRobbie
Professor in Cultural Policy, Centre for Professor of Communications,
Cultural Policy Research/CREATe, University Goldsmiths, University of London

of Glasgow. Visiting Professor, Department

of Media and Communications, LSE

ProfessorJonothan Neelands Professor Robin Mansell

Suggested hashtag for Twitter users: #LSEcreative




¥
of Glasgow ,
b ".'

-
. Y
- x

L
¥

,l
'

The creative economy:
Invention of a global
orthodoxy

Professor Philip Schlesinger

Centre for Cultural Policy Research & CREATe

University of Glasgow

. philip.schlesinger@glasgow.ac.uk
@PRSchlesingerl

“"‘

17

gi’"g University

)

.
"

INSPIRING
PEOPLE



mailto:philip.schlesinger@glasgow.ac.uk

Creative Economy and Creative Industry share of all jobs in the UK

10.0%

Creative Industries Creative Economy

9.0%
8.0% 8.5%
7.0%
6.0%

5.0% 5.6%

4.0% __— ~——

3.0%
2.0%
1.0%

0.0%
1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

DCMS, Creative Industries Economic Estimates, January 2015



European Policy fof Intellectual Property
10th' Annual Conference

B University

University of Glasgow, UK - < of Glasgow
2 - 3 September 2015 -
) . CR EATe

The website for the 10th Annual Conference of the EPIP Association
DIGITAL RESOURCES PROGRAMME MEDIA BRIEFS LEGACY INFORMATIOM

Panel: Measuring the Creative Economy (sponsored by BB 2048 OGNl TWATTER

NESTA)

#epip2015

Presenters: Jonathan Haskel (Imperial College London), Hasan Bakhshi (NESTA), Dimiter f__\ e 5 Ot

Gantchev (WIPO) @PrmMvrs






16 - 19 Nov 2015, MediaCityUK

Creative. The national membership organisation -
Industries. for the public arts, cultural education Whers'On  flbioit  Siupporters;  SigiEUp

® Federation & creative industries.
‘.

wll""!‘lﬂ | 4

NEOONe®

Courses News Events = Faculties and schools Services for business | Giving Jobs | Aboutus How to find us | Contact us
Undergraduate study Postgraduate study International students Research Alumni
o> > e e e (E= £ B |nbers of
S rostgraduate sudy Creative industries and the creative economy Postgraduate =~ Findacourse Glas gow on

: CREATe

How to apply tor a taught
degree

Fees and funding

Frequently Asked
Questions

Apply now >
the creative industries at global, national and local levels. Related links

Theoretical and analytical depth is coupled with an emphasis on

the realities of contemporary cultural production, in order to subject of Theatre, Film
and Television Studies:

This programme provides an interdisciplinary grounding in the key

economic, cultural and policy forces shaping the development of

Other programmes in the

deliver both a rigorous academic experience and a foundation for a
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Tony Hall, Director-General, BBC:

| want to open the BBC to become —
even more — Britain’s creative partner, to
become a platform for this country’s
Incredible talent, cultural institutions and
open up to our audiences in new ways.

(BBC Media Centre, September 2015)

BBC Charter Review submission:

Growing the creative industries and
promoting the UK abroad.

(British Bold Creative, 2015, p.15)
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Departments Worldwide How government works Get involved

Policies

Transparency data
Creative Industries Mapping
Documents 1998

Fram: Department for Culture, Media & Sport
First published: 9 April 1998

Consultations Statistics Announcements

Part of: Communications and telecomms and Media and

creative industries

Creative Industries Mapping Documents 1998
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Advertising
FDF.100KB, & pages

This file may not be suitabde for users of assistive technaology.

Reguest a different format.

Antigues
PDF. 106KB. & pages

This file may not be suitable for users of assistive technology.

Request a different format.

Architecture
FDF,142KB, & pages

This file may not be suitable for users of assistive technaology.

Reguest a different format.

Crafts
PDF, BOKB, & pages

This file may not be suitable for users of assistive technology.

Raguaszt a different format.

Design
PDF 1ETKE. 6 pages

Thiz file may not be suitable for users of assistive technaology.

Reguest a different format.

Eashion
PDF, 121KB, & pages

Thiz file may not be suitable for users of assistive technology.

Reguest a different format.

Film

PDF, 31KB, 12 pages

This file may not be suitabla for users of assistive tachnalogy.
Requast a diffarant format.

Leisure software
PDF, 111KB. & pages

This file may not be suitabla for users of assistive tachnalogy.
Requast a diffarant format.

Music
PDF, 333KB, 12 pages

This file may not be suitabla for users of assistive tachnalogy.
Requast a diffarant format.

Performing arts
PDF, T75KB, 6 pages

This file may nat be suitabla for users of assistive tachnalogy.
Requast a diffarant format.

Publishing
PDF. 710KB. 10 pages

Thiz file may naot be suitabla for users of assistive tachnalogy.
Request a different format.

Software
PDF, 106KB, & pages

Thiz file may naot be suitabla for users of assistive tachnalogy.
Request a different format.

TV and radio
PDF, 362KB, 10 pages

This file may not be suitable for users of assistive technalogy.
Request a different format.
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Commereial outputs
possess a high degree of
expressive value and

invoke copyright
protection

Source: The Work
Foundation, Staying
Ahead, 2007
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We were delighted to welcome non-members as

well as members at our first event outside of ’«

England. But please join us as future events will 4 ~_ EUROPEAN
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[T]he British film industry was still fragmented,
consisting of predominantly small and under-
capitalised firms. Nevertheless, the Council’s
period as lead support body for film is
associated with a number of successes,
including substantially increased levels of
inward investment in UK film-production,
modest increases in box-office receipts for
British-made films and achieving higher levels
in the regional dispersion of film funds.

In 2011, in an ironically timed tribute to its
achievements, The King’'s Speech, one of the
films to which the Council had awarded Lottery
funding before being closed down, became
the highest-grossing independent film of all
time, as well as winning four Oscars.

Doyle, Schlesinger, Boyle and Kelly (2015, p.180)
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Philip Schilesinger, Melanis Selfe
and Ealasaid Munro

To assess whether or not
creative individuals are able to
build a career in the creative
Industries requires a nuanced
understanding of the conditions
under which creative labour
takes place.

Schlesinger, Selfe and Munro
(2015, p.108)
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