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Communication is a cornerstone of the social, and the study of communication
and media has always moved across academic fields in the social sciences

and humanities. Today it is a critical focus of study in cultural studies, business,
organizational development, health, philosophy, international policy, literary
criticism and psychology. Launched in 2006 with Denis McQuail’s definitive four-
volume major work Mass Communication, SAGE Benchmarks in Communication
is an exciting new series that will bring together the best of the best from across
the disciplines — both classics and material previously difficult to access. With
forthcoming sets on political communication and new media, this series will
systematically present the key issues one of the most dynamic fields of research in
the social sciences, setting out the debates and defining the subfields of research.

All titles in the SBIC series are valuable stand alone additions to library collections in
media and communication.
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In the past 20 years, ‘new media’ has emerged as one of the most dynamic research fronts in media
and communication, addressing the diversity and proliferation of new information and communication
technologies and their social contexts. This growing field is both international and transdisciplinary. The
editors have mined a rich collection of published material covering the historical, economic, social and
behavioural issues at stake to trace the development and implications of new media.

Volume 1: Visions & Histories: The first volume offers an historical overview, as well as the ‘visions’ of a
society influenced by new media put forward by such influential scholars as MclLuhan, Innis and Debord.

Volume 2: Technology: Artefacts, Systems, Design: The second evolume introduces new media as
comprised of artifacts (technologies, hardware, systems themselves and how they’re designed and made.

Volume 3: Social Institutions, Structures, Arrangements: The third volume covers the social
‘arrangements’ behind new media: institutions, social structures, and culture.

Volume 4: Practices: Interaction, Identity, Organizing, Culture: The fourth volume focuses on practices,
or what people do, covering human interaction, organizing, identity and cultural practices.

EDITED BY

Leah A. Lievrouw is a Professor in the Department of Information Studies, part of the Graduate
School of Education and Information Studies at the University of California, Los Angeles.

Her research and writing interests focus on the relationship between media and information
technologies and social change, particularly with respect to social differentiation, oppositional
social and cultural movements, and intellectual freedom in pervasively mediated social settings.
With Sonia Livingstone she is co-editor of The Handbook of New Media (SAGE 2006). In 2005
she was a visiting scholar at the University of Amsterdam’s School of Communication Research
(ASCoR) in The Netherlands, and in 2006-07 was the Sudikoff Fellow for Education and New
Media at UCLA.

Sonia Livingstone joined the LSE in 1990 and is Professor of Social Psychology in the
Department of Media and Communications. She is author of ten books, and has published widely
on the subject of media audiences, focusing on audience reception of diverse television genres.
Her recent work concerns children, young people and the internet, as part of a broader interest

in the domestic, familial and educational contexts of new media access and use. Books include
Audiences and Publics (edited; Intellect, 2005), Harm a nd Offence in Media Content (with
Andrea Millwood Hargrave; Intellect, 2006): Media Consumption and Public Engagement (with
Nick Couldry; Palgrave, 2007):, and The International Handbook of Children, Media and Culture
(edited with Kirsten Drotner; SAGE 2008). Sonia Livingstone is President of the International
Communication Association. She was Conference Chair for the ICA conference held in San
Francisco in May 2007 and is a member of the Executive Committee of ICA from 2005 to 2010.
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