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This essential volume brings together the work of 
internationally renowned researchers, each expert 
in their field, in order to capture the diversity of 
children and young people’s media cultures around 
the world. 

The contributors present detailed empirical case 
studies to uncover how children weave together 
diverse forms and technologies. They explore how 
children use different media to create a rich symbolic tapestry which, in turn, 
shapes their social relationships. At the same time, many concerns - even 
public panics - arise regarding children’s engagement with media, leading the 
contributors also to inquire into the risky or problematic aspects of today’s 
highly mediated world.

The Handbook will enable academics and students to analyze comparatively 
how children interact with and explore the various media forms in different 
cultures. It will enhance research, study and understanding in the field.
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