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'A significant contribution to academic research.' - The Political Quarterly  
   
'...makes an important contribution to debates around the relationship between celebrity and 
politics, democratic malaise and media effects, which should be of interest to, and should be read 
by, students both of politics and of media and society more generally.' - European Journal of 
Communication 
 
'It is almost as if I had been waiting for precisely this book...with inspiring conceptual clarity, 
detailed empirical study, and a very accessible style, the authors explore the complex character of 
citizens' media connection in modern democracies.' - Professor Peter Dahlgren, Lund University, 
Sweden 
 
'Nick Couldry, Sonia Livingstone, and Tim Markham apply a timely empirical lens to issues that 
have been taken-for-granted for too long… They show… that while the media are central, media 
cannot alone address the broader conditions that strain a sense of public connection today.' -
 Professor Stewart M. Hoover, University of Colorado, USA 
 
Governments in many countries fear voting turnout and political engagement is in terminal decline, 
threatening the long-term legitimacy of the democratic process. Meanwhile definitions of politics and 
the public world are changing, while media formats are proliferating and media audiences fragmenting 
in the age of digital media. How are these important trends related? And what do our everyday habits 
of consuming media contribute to our possibilities of being effective citizens? 
 
Nick Couldry, Sonia Livingstone and Tim Markham address these questions in this agenda-setting book, 
now available in a revised and updated paperback edition. Using a highly original methodology, drawing 
on diaries recording individuals perspectives on the public world, the book includes interviews, a 
nationwide survey and an authoritative review of the current literature on democratic theory, political 
sociology and media audiences. The result is a major assessment of the difference that media, and our 
ways of living with media, make to the condition of democracy.  
 
CONTENTS: List of Tables * List of Figures * Preface * PART I: THEORETICAL FOUNDATIONS * 
Democracy and the Presumption of Attention * Media Consumption and Public Connection * 
Tracking Public Connection: Some Methodological Issues * PART II: THE PUBLIC CONNECTION 
PROJECT * Introduction * Mediated Public Connection: Broad Dynamics * The Variability of Media 
Use * Values, Talk and Action * Democracy Seen from Afar * Engagement and Mediation: Findings 
from the Public Connection Survey * PART III: CONCLUSION * Conclusion: the Future of Public 
Connection * Appendices * References * Index  
 
NICK COULDRY is Professor of Media and Communications, and Director of the Centre for the Study of 
Global Media and Democracy at Goldsmiths College, University of London, UK.  
 
SONIA LIVINGSTONE is Professor of Social Psychology in the Department of Media and 
Communications, London School of Economics and Political Science, UK. 
 
TIM MARKHAM is Lecturer in Journalism in the Department of Media and Cultural Studies, Birkbeck 
College, University of London, UK.  
 
February 2010  Paperback  £19.99  978-0-230-24738-3 

 

Revised and Updated 
Paperback Edition 



 

ORDER FORM 
 
Title: Media Consumption and Public Engagement 
 

Price: £19.99 
 

Quantity: 
 

ISBN: 9780230247383  
 

Name: 
__________________________________________________________________ 
 

Delivery Address:  
__________________________________________________________________ 
 
__________________________________________________________________ 
 
__________________________________________________________________ 
 
__________________________________________________________________ 
 
 

Postal code: ______________________________________________________ 
 

Country: _________________________________________________________ 
 

Email: ____________________________________________________________ 
 

Telephone: _______________________________________________________ 
 
Postage and Packing 
 

UK orders under £40, please add £3 per order; over £40, please add £4 per order 
Non-UK orders under £40, please add £5 per order; over £40, please add 10% 

 
MAILING LIST 
 

      Tick here if you would like to be added to our mailing list 
Tick here if you would like to receive free copies of catalogues in related subjects  

 

HOW TO PAY 
                    

 [   ]    I enclose a cheque payable to Palgrave Publishers Ltd for £_____ 
 
 [   ]    Please send me a pro-forma invoice (address supplied above) 
 
 [   ]    Please charge £__________  to my 
  
          Visa [  ]      Mastercard [  ]  American Express [  ]      
                                                    (We do not accept payment by Switch or Maestro) 
 
Card number: _____________________________________________________   
 
Expires: _______________________ 
 
Cardholder name and address (if different from above): 

 
 
     __________________________________________________________________ 
 
__________________________________________________________________ 
 
 
__________________________________________________________________ 
 
         
Signature:       Date: 
 

 
 

 
 
 

You can order online at: 

www.palgrave.com 
 
or 

please return this form to: 
 

Direct Customer Services, 
Palgrave Macmillan, 
Publishing Building, 

Brunel Road, Houndmills, 
Basingstoke, RG21 6XS, UK 
Tel: +44 (0)1256 302866 
Fax: +44 (0)1256 330688 
Email: orders@palgrave.com 

 
 

Customers in USA: 
 

Palgrave Macmillan, VHPS, 
16365 James Madison Highway, 
(US route 15), Gordonsville, 

VA 22942, USA 
Tel: 888-330-8477 
Fax: 800-672-2054 

 
 

Customers in Australia: 
 

Customer Services, 
Palgrave Macmillan, 

627 Chapel Street, South Yarra, 
VIC 3141, Australia 

Tel 1300 135 113 (free call) 
Fax 1300 135 103 

Email: 
customer.service@macmillan.com.au 

 
 

All prices on this leaflet are correct 
at time of printing and are subject 
to change without prior notice. 
Please allow 28 days from date 
of publication for delivery. 

 
Your details may be held on file 
 and used by us to offer you other  

products and services. 
 If you object please 

contact us at the addresses  
above or email 

 optout@palgrave.com 
 
 

 


